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Tourism has become the world’s biggest and fastest growing industry.
Tourism is also the world’s number one
employer and export earner. The global
annual revenue for tourism is now
around $ 500 billion, making tourism
the world’s number one export earner.
Globally, over 207 million jobs were
directly or indirectly employed in tourism in 2001. Globally the tourism
industry is now growing consistently
at an average 4,6% per year.
International tourist arrivals increased
from 25 million in 1950 to almost 700
million in 2003 and are predicted to
grow to 1.6 billion by 2020.
Mare Nostrum Datascape, 2nd International Architecture Biennale, Rotterdam, 2005
These figures demonstrate that tourism is a big industry. Instead, in order to
understand the impressive effects on
territories it is enough to look at the
Mediterranean coasts.
As a matter of fact tourism is a spatial
“hyper-phenomenon” that, in different
forms on different scales, is deeply
morphing urban and territorial structure and development.
This phenomenon is introducing new
logics of using, enjoying and living places, or rather it just proposes new ways
of life and different points of view.
Therefore it is plain that the local
administrations’ role in managing and
steering tourist settlement logics is
decisive.
In the past tourist spaces were polarized spaces, that is concentrated in
areas that have very well defined physical, environmental and climatic features (sea, mountain, islands, etc.).

Instead nowadays tourist spaces are
widespread and pervasive; the tourist
phenomenon involves wider and wider
territories, entire regions and places
that are not traditionally considered
as tourist destinations.
These tourist regions are more and
more often on paper created; they are
the result of political decision. Playing
on the identities and the peculiarities,
that can be real or supposed, the local
administrations intend connoting their
own territories so that they can become
attractive for tourist use and competitive with traditional destinations that
mainly found their tourist supply on
environmental elements, that is tourist goods in an objective sense.
In this issue we intend to define a possible new tourist-recreational map of
Europe as from some representative
pieces; we intend to put a sort of huge
puzzle together, a “tourist map” that
is able to convey the shift from a polarized tourist space to an undifferentiated tourist space.
We aim to draw a sort of “tourist map”
because these “are key devices in order
to fix a critical study of the relationship among space, identity and representation (…) they are between tourist spaces and identities and reproduce the knowledge of world” (Joaquin
Casariego, 2005).
The issue is composed of five sections
built once again by drawing the traditional spatial systematisation of tourist areas on.
Although we intend through the proposed essays to refute the vision of tourism as a phenomenon mainly connected with “physical” geographies of places, in favour of a vision that acknow-

ledges the possibility to define “political” geographies of tourism through
strategic territorial choices.
The sections that will constitute the
“pieces” of the European “tourist
map” are:
1. CITIES, where the new emerging
model for tourist development is based
on the maximum sprawl of micro tourist structures inside the existing urban
and landscape heritage context;
2. EXTRA-URBAN TERRITORIES, “slow
territories” that are becoming the prevailing destinations for tourists that
look for typicalness, uniqueness and
authenticity;
3. MOUNTAINS where tourist development has to come to terms with protection and sustainability more than
elsewhere;
4. COASTS that represent the more
advanced model of tourist development already in a downward phase, so
they are areas that need to reinvent
their own tourist identity;
5. ISLANDS where the introduction of
tourism has represented and still represent the shift from the “treasure island”
model to the “pleasure island” one at
the risk of local identities.
Gaetano De Napoli
Alice Perugini
Giovanna Salgarello
Stefania Staniscia
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Tourism. Geography of a new
tourist identity
Gaetano De Napoli
Stefania Staniscia
Tourism is the practice and the action
carried out by people who travel and
visit places for leisure, knowledge and
education; and tourist is a person who
changes his own residence in order to
move to another place and to stay there
for more than 24 hours and less than
one year, for reasons that are different
from the practice of a remunerated activity. The word “tourism” can also means
the industrial and business sector that
attends to the tangible services supply, such as transport, hospitality and
other correlated services. Therefore the
main features of tourist phenomenon
stay outside the everyday life and the
work place and change their location.
As it is possible to infer from the etymon of the word, tour – journey – trip,
the idea of tourism has always been
strictly linked to the experience of travelling.
Marc Boyer dates the history of travelling experience back to the mythical
date of 1492; he asserts that Montaigne is “the first tourist”, referring to
Montaigne’s trip to Italy at the end of
the 15th century.“
Sainte-Beuve writes: “When Montaigne
travelled he was intent on seeing,
observing everything. (…) Attentive to
conforming to a country customs, (…)
not like those who bring with them the
glasses of their own village, he would
put on the glasses of every place he
passed through”1: this is almost the
description of today’s perfect tourist.
“Even though travelling and sojourns
away from home date back to the most
distant historical times, only during the
20th century tourism became a mass
phenomenon. Journey reports written
by Strabone (ancient times), Marco Polo
(13th century), Arthur Young (18th century) or, more recently, Henri de Monfreid, codified the discovery of spaces
and different civilizations, but are the
lots of brochures, maps, advertisements
as well as the summer concentration on
beaches that symbolize the size of the
tourism phenomenon as a fact of
society”2. Tourism, at this point, inevitably becomes a spatial, geographical
fact; it is already a custom or action of
individual users; it becomes a way of
using space and entire territories; it
becomes the driving force of landscape transformation. Once a landscape
has become a tourist one “it is not just
visited: it is organized (remodelled,
restructured) and also consumed”3.
Through “tourism lenses” a territory
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assumes different characteristics and its
always subjective and never univocal
description undergoes a mode of conceptual redefinition that is different
from the usual reference geography.
As mass tourism exploded, this phenomenon began to assume relevant territorial forms in the first resort in geomorphologically precise and distinct
areas (coasts, mountains, urban and
extra-urban areas, countryside, islands,
etc). Therefore we are talking about the
geographical environment, the environment of physical geography that
constituted the perfect reference background for tourist phenomenon that in
its initial growing phase was just feeding on the natural element.
Until a few years ago the tourist flow
was deterministically linked with the
morphological features of precise geographic areas and individual places –
a proof of this is the fact that in the classifications done by tourism geographers, such as Lozato-Giotart, the
determinant importance of geographic
and natural factors in tourist location
was highlighted; in fact, the following
were mentioned: heliotropism and balneotherapy – the sea, the flow towards
“white gold” – the mountains, the “golden” island flow – the islands, the
urban tourist flow – the cities of art.
Or rather tourism geographers did a
systematization of tourist places in a
very well defined spatial categories,
space was considered as a “pretext”.
By that time the tourist phenomenon
had a spatial impact that went beyond
the impact of industrial and commercial
activities and, unlike the latter, it “is pervasive, less constrained and more fluid,
leaving, therefore, no space uncontaminated”4 (A. Galvani).
As a matter of fact, tourism has set out
for some time now to become the main
industry of our century and it is the phenomenon which, more than any other,
has changed the aspect of cities and places as part of a set of unconscious transformations of territories, not only
because there has been a disciplinary
and professional carelessness shown
towards this topic, but also because,
there has consequently been a lack of
instruments to control the phenomenon.
Almost half a century after the first tourist boom, the territorial forms that had
characterised this initial stage of development changed.
Therefore, tourism developed at first
as a Fordist mass phenomenon linked
with concentrated and prolonged holiday periods always in the same places
that were geographically well characterised; “centred on a rigidly hierarchic
logic of chains of hotels and of other big

players of tourism, almost like the logic
of an assembly line”5.
At the beginning of the new century,
we witness instead the overcoming of
this model in favour of a type of tourism according to a “horizontal networks”
systems which propose an integrated
tourist offer and the welcoming of a constant flow of tourists all year round. In
fact, we witness clear signs of the end
of the propulsive force of a tourism
linked with a single activity (bathing,
skiing, cultural tourism, green tourism,
etc.) in a single tourist resort.
Tourism was born as an elitist phenomenon, exclusively seasonal and predominantly concentrated in a small
number of resorts; it has become by
now something more than a mass phenomenon by characterizing and connoting more than one aspect of everyday life, and by concerning entire territories, thus not only limited geographic areas.

Furthermore, the idea of tourism seems
though to have shifted from the idea
of a trip geographically determined,
towards a vaster ambit that regards the
perception and the knowledge of places. The idea of tourism has redefined
itself as an activity linked with any
“journey” that does not belong to the
usual everyday patterns: a journey considered as a sociological, cultural and
motivational movement rather than
just a physical one.
The same tourism practice has become different: the idea of “new tourism” has joined the usual one, becoming more and more important. This
new concept was determined by the
appearance of “new tourists”, who are
the first innovators of it, and by their
different interests, motivations and
attitudes. Then a widespread availability, to move, together with the success
achieved by the low cost flights formula and the extension of the free time are

accomplices in re-defining the periods
for holidays. In fact, they are not structured only as protracted during the time
and concentrated during the year as the
usual tourist formula provides for. It is
possible to share holidays out into daily
trip or week-end. This trend could be
defined “here today, gone tomorrow”
tourism, and the journey could be not
only a few hours flight towards exotic
beaches or artistic cities, but also a
short car ride, that is different from the
traditional outside town trip.
The new tourist demand is complex and
it requires an offer continually more
varied, kept up with the trends and
competitive. Therefore the new tourist
and territorial strategies are oriented
towards the definition of territorial
areas that are integrated and complementarily structured in their offer of a
holiday package, but that lend themselves to different and innovative tourist uses of the territory.
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This definition of territorial areas has
essentially a political nature. The reference geography is a “political” one
based on physical elements, resources
and cultural features that are revised
according to a different order of values;
an example of what we are talking
about is the constitution of local tourist system, tourist associations and territorial pacts.
In this hypothesis of tourist regions
creation will specialised areas disappear, be metabolised by the territory?
Maybe not, but they will undoubtedly
undergo a change: these areas will
become poles of the system, the junctions of a greater tourist network that
will be able to give or reinvent the identity of large areas. Paradoxically territories will become entirely “tourist”
(holiday country homes, industrial
parks, wine roads, milk roads, archaeological sites, agricultural parks, natural reserves, territories in which touri-
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sts could rediscover Arcadia and nostalgia, and thousands of ways of colonization with quasi-tourist seasonal or
weekend activities, etc.) as well as the
life time is becoming tourist and tourism is becoming a primary activity as
work is.
Therefore territory and tourism become fundamental conceptual categories with which to begin development
and transformation strategies that go
beyond the usual administrative and
geographic boundaries; they also release themselves from the usual relations
of proximity, in order to structure in
network places that are also distant
from one another; they are places in
which the single specific features,
potentiality, and identity, that are
gathered in a holiday package, assume a foundational role and become
“sockets” for local development actions.
Thus this mode involves the places used
by tourists orienting their perception

in a different way, but above all the
forces that bring about a physical and
economical change because even the
tourist space can be no longer simply
be referred to as a place of great natural, artistic, or historical attraction, but
in general it refers to an offer that a
territory makes: “a destination area is
sold and not the single service”6. In this
way the very “territory and its traces”
become “the bigger monument of a
country. A dynamic monument”7.
Changing the point of view, observing
the tourist phenomenon on an European scale, it is possible to recognize
clearly the effects of the tourist spaces polarization. Inside the macro specialized areas (the coasts of the
Mediterranean, the Alps, etc.) the tourist regions only constitute some systemic “widening”, they constitute a complementary supply that increase the
appeal of territories that already have
a natural tourist “vocation”.

Nevertheless many others territories
not tourist by nature want to take part
in the new economy of tourism so they
create an ex-novo tourist supply. Every
single territory tends to represent itself
in a new way describing geographies of
tourism that steer travellers towards
destinations that once were unimaginable. In this sense this new geography
is a “political” more than a “physical”
one, the tourist system becomes a political, strategic mental one that produces new territorial identities, often transversal with respect to traditional territorial ideas (beyond the towns, provinces, and regions, etc.).
This issue constitutes the attempt to
build a puzzle of Europe that is able
to record, on different scales, the shift
from “physical” geography to the “political” geography of tourism, atlas which
new geographies aim at restoring “logical correspondences between spatial
stuffs, the words that we use to name
them and the mental images that we
project onto them”8, essentially “eclectic” atlas, resulting from a multiplicity
of viewpoints of the territory and the
simultaneous presence of numerous
codes that measure and describe the
physical space in different ways.
Through the “tourist’s glasses” the code
changes: what is real becomes an
image of itself conveying implicit and
unusual meanings that put on a par
even territories which are distant but
similar in their “tourist morphology”.
Distant but similar places, characterised by a common behaviour code,
become “recurring landscapes: places
where experience comes before geography”9. Therefore, the “mental maps”
of tourists change: they tend not to
distinguish provinces, or regions but
they follow multiple routes based on
the type of experience which is transversal to administrative boundaries.

1 Marc Boyer, Il turismo dal Grand Tour ai
viaggi organizzati, Universale ElectaGallimard, 1997
2 Jean-Pierre Lozato-Giotart, Geografia del
turismo. Dallo spazio visitato allo spazio
consumato, Franco Angeli, 1999
3 Lozato-Giotart, op. cit.
4 Lozato-Giotart, op. cit.
5 Nicolò Costa, I professionisti dello sviluppo
turistico locale, Hoepli, Milano 2005
6 Nicolò Costa, op. cit.
7 Franco Purini, Un nuovo patto, in Mosé
Ricci (edited by), Figure della trasformazione,
Edizioni d’Architettura 1996
8 Stefano Boeri, Atlanti eclettici, in Mosé
Ricci (edited by), Figure della trasformazione,

Edizioni d’Architettura 1996
9 Stefano Boeri, op.cit.
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POINTS OF VIEW

Turismi
Alberto Ferlenga
Reiterating identical images and reducing complexities that are difficult to
grasp is only one of the effects that tourism induces in areas where it appears
in massive form. In fact, the mechanisms
by which it reproduces itself imply that
the journey constituting its essence no
longer entails discovery or surprise, or at
most in a reduced and regulated way,
but rather it entails the recognition and
confirmation of something already familiar, already seen, and already chosen
after sorting through the publications,
documentaries and brochures that make
up the true journey – a journey that is,
paradoxically, more articulated and personal than the real thing. For the most
part, the modern-day tourist journey no
longer has intermediate stages. As
Kipling reminds us, it has been transfor-

Tourism as a revolutionary system
Vincent Saullier

To understand the narrow and recurring
relationship that maintain the tourism
and the architecture, it is important
above all to expose the long idiomatic
inheritance of the first term, choosing
it, to free it from a single consumerist
or mercantile aim of the culture, the territory or from the exoticism of others.
The french dictionary tells how the
word “tourism” got back within the
french language in the 19th century,
after a long trip in the British territory.
Recuperating its lost “e”, the english
word “tourism” or “tourist” became
then “tourisme” and “touriste”.
Tour-ism
But, in the way which have certain journeys to make cross the time, this recent
migration was while the return on its
continent of origin of the etymon Tour
which had already gone through whole

med from a broken line to a straight line
that eliminates stops and intermediate
times, and is now a direct route from the
outpost of travel agencies to places which
must not diverge too far from the contents of packages evaluated in the smallest details and bought with an eye for
prices and services more than for the quality and characteristics of places now considered to be interchangeable. In the
space of just a few years this mechanism has had a drastic influence on the cost
of a holiday. The individual holiday could
be, until a few years ago, an escape from
current conventions, from the prices and
sterile character of package holidays and
large hotels, today the complications and
costs of an individual holiday make this
option much more difficult and exclusive.
This applies especially to places that are
distant and difficult to reach, where services for tourists are increasingly moulded to suit the requirements of mass tourism. In light of this, and the gradual
transformation of tourism into the largest global industry, it is no surprise that
the areas that attract mass tourism
undergo drastic changes both in the way
they are organised and in the way they
are presented. First of all, the time spent
on holidays, which is brief for the most
part, planned out in weekly modules,
makes it necessary to simplify the offer.
Destinations that are geographically or
historically complex (without considering
the social aspects) must be described
with accentuations that highlight the
prevalent aspects. Alpine environments,
desert environments, places of culture
and exotic locations are presented via
exasperatingly monothematic connota-

tions that obscure other particularities,
apart from a few basic combinations: sea
and history, culture and countryside,
desert and folklore, safari and sport, etc.
Banal representations of these are able to
summarize in a few models the complexity of entire continents and end up
influencing the places visited by tourists. In fact, this mechanism means that
too much is made of the most popular
features not only in advertising but also
in reality, giving rise to blatant falsifications of architecture or landscape. Having
postcard images as a reference, Venice
will be more and more like Venice, the
Greek Islands more and more like the
Greek Islands, Tuscany or Andalusia
increasingly similar to their caricatures
and so on. A sort of temporal and environmental freezing occurs reducing these
places to a sort of theme park that leads
to the boundless multiplication of architecture, whether this be pseudo-traditional or futuristic, destined to receive
coach-loads or planeloads of tourists but
also to confirm the image of what the
tourist expects to find. I am not interested in discussing here the origins of
such phenomena of media-dependent
transformation. From educational voyages, to colonialism, to holidays, there
are many themes that converge in the
modern-day concept of tourism. Some
of these constitute a sort of direct genealogy linked to the use of free time, others
– less evident but today much more
influential – are related to the influx
and diffusion of cinema, television or
magazines and of the models of life that
they publicise. Instead, I will highlight
two aspects: the first regarding the new

complexity that tourist destinations
assume despite the attempts at simplification which they are subjected to; the
second is the way in which places deformed by the overlaying of external
models on their original nature become, in turn, a model for experiences
extraneous to tourism. The first question concerns, in substance, the impossibility of total control. If infrastructures, vernacular characterizations, etc.,
tend to suppress complexity (aided also
by a certain type of contemporary architecture which has itself become an
object of tourism and renders the tourist increasingly indifferent to the place
in which the building is located), there
are, nonetheless, in the winding streets
of seaside towns, on the margins of the
tourist enclaves, in the streets of the
cities of art, phenomena that take
shape that testify to the vitality that
resists the spread of uniform models.
Contaminations between different
worlds, interweaving between residual
aspects and emerging transformations
give rise to discrepancies of scale and of
situations like those widely presented
by Athens, Istanbul and Naples: chaotic
but still vital, defining a Mediterranean
character that has not been totally suppressed by a certain type of tourism. A
resistance that traces the map of geographies that cannot be superimposed
on that route of contiguous waves of
tourists and makes possible, to those
who are able to perceive it, experiences parallel to those of the all-inclusive tours. Geographies that draw territories in which time has not yet imposed artificial manipulations and in

which vitalities, possible models, and
new qualities can be discovered and
understood. The second question refers
to the spreading extension of the tourist models in areas of permanent residence: cities, suburbs, countryside,
where it is the daily way of life that is
conceived, even within the family home
and in workplaces or public areas, as
an extension of the model of life offered by villages and exotic locations.
Beaches in the city, clubs, tropical gardens, areas for barbecues or for relaxation, define the places of a sort of shortrange tourism which is, in turn, responsible for interesting geographical and
typological mutations of the places in
which we usually live. Like a game of
cross references, territorial uses and
models entwine and nothing is any longer, only, what it seems.
All this has an influence not only on
the way in which we inhabit places but
also on what allows us to recognize
such places. Invasive and exasperated
models lead to the obscuring of real
complexities but also lead to the levelling of the collective imagination linked
to cities or territories. Once more, one
could join Victor Hugo in saying, ceci
tuera cela: literature will be replaced
by documentaries or by guide books in
describing places; the architecture of
new cathedrals will avenge itself on the
novel and will annul the geographical
depths expressed by it as we await more
attentive narrations and increasingly
curious architectures that are able to
represent the complexity that always
recreates itself, even under the surface
of heavy-handed simplifications.

Europe in a wide illustrative original
buckle of its sense of one “volte face“
of the 11th century, or still of a “Brief
movement with return in the point of
departure” of the 13th century1.
Add to this the “ISME”, the suffix indicating in French a system, a doctrine
or a profession, as the newspaper gives
journalism, social socialism or still feminine feminism, allows us then to
approach the generic idea of the tourism as: Revolutionary system.
Rise in the top of a tower, to make a tour
of the horizon…
Monter en haut d’une tour pour faire
un tour d’horizon.
Although of different etymologies, “le
tour“ and “la tour“2 (What means particularly in French, to make a tour on
one hand and a tower on the other
hand), lend themselves, in French, to
a play on words which invites us to propose a revolutionary dimension in the
second one. The tower, by its erection,
revolutionizes the relationship of the
man in the territory, so showing, well
before the invention of spaceships, our
mistrust to the ground gravity.
The importance of this original architectural gesture sent to the sky explains
probably why towers continue to be so
called in French. To set up towers, is a
highly revolutionary initiative for the
sense of a historic turnover.
Now the tower as architectural event
in the landscape, produced by our point
of view two types of revolution, understood this time this as gyrating phenomenon:
Because it addresses in a panoptic way

on the horizon become circular on one
hand, and because it produces a centrality, on the other hand.
The architectural dimension of the tourism as revolutionary system, powerfully and effectively assumed by the
tower as building, thus amounts in
three characteristics:
> Settle a relationship in the cosmos
by resistance in the gravity
> Measure and address the horizon
(Centrifugal Effect)
> Produce the unity by settling the centrality (Centripetal Effect)
This trilogy with metaphysical accents,
capable of settling the architecture as
the tools of discussion in our relationship to the world, schematizes easily,
and the crossed lines perpendicularly
which result from first two points, producing by their intersection the third,
resound with a light of which the clarity
is capable of embracing 7.000 years
of modernity3. It is indeed striking to
notice the recurrence with which the
art and the architecture revisit the
subject of the tourism, in a collection
ceaselessly repeated by stake in harmonious tension of the alive, in its environment, between earth ground and
cosmos. A raised megalith; the organization of Stonehenge, buildings with
centered plans by Michelangel, Brunelleschi, Palladio, Kahn, Le Corbusier,
the cubism… constitute so many examples of this tourist process, including
each the arguments of a revolutionary
system.
We also find there a clear formulation
in the 13th century by Djalal Al Din

Rumi4 poet Soufi5 founder of the
brotherhood of the whirling dervishes
the serenade of which whirl winding
and coded, that must allow “to reach
the awakening of the soul“ and in the
“communion with the universe“, aim at
the ground of a hand, at the sky of the
other one while the edge of dresses,
until the undulations, draw the horizon.

1 Jean Pioche, Dictionnaire étymologique du
français – Les Usuels du Robert, Paris 1989
2 Tour in the feminine comes from the Latin
turris for designer a high vertical edifice,
whereas tour in the male descent from Greek
tournus indicating the gyration.
3 Modern in that way, and since the 18ème
century, means that our appetite to
transform the surroundings is to keep as
bitter, an optimistic dimension, serving the
human condition. To see also: Alain
Dezrvieux, 30X30 un enseignement du
projet, inédit, EAPB, Paris 1999
4 Anne Marie Schimmel, The fire of the soul,
the spiritual adventure of Rumi, Albin
Michel, Paris 1998
5 Martin Lings, Qu’est ce que le Rumi, Albin
Michel, Paris 1998; Soufisme?, Seuil, Paris 1996
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Interview to Marc Augé
Director of the Ecole des Hautes
Etudes, Paris
by Alice Perugini
Rimini, 31.05.2004
The professor Marc Augè released this
interview after his lecture held in
Rimini about “Places and not places,
tourism and identitary relations”
The Faculty of Economy of Rimini
(University of Bologna), with the sponsorship of Anci (National Consulta of
Tourism) and the collaboration of the
Rimini Tourism Councillorship, Uniturim Spa, the Apt Emilia Romagna and
Rimini Spa Fair, of the University of
Bologna, Scientific-Didactic Pole of
Rimini, has organized from April, 30th
to May,31th 2004, a round of tourism
sociology lectures about “The syndrome
of Trude. Searching the Genius Loci.
Reflections about the identity of the
tourist destinations”.
Alice Perugini: The first question is connected to the main topic of this lecture: the town of Trude. Why is the tourist himself aimed at looking for Trude,
a town so unchangeble and uniform?
Marc Augé: Nowaday there are many
towns of “Trude”. Whether we are
paying a visit in a foreign town the
most familiar places will be the airport
and the mall, and although they are
basically anonymous we can feel at
ease there and find our direction. It’s
my opinion that many tourists believe
more important to spend their leisure
time in tourist resorts where they can
keep on living their home habits, than
elsewhere coping with unknown situations. Almost obviously the touristresorts’ managers will meet very well
their hosts’ requirement: nice bungalows, all equal and near to each other,
where people can easily mingle and
socialize with the neighbours.
Even though this “syndrome” doesn’t
addict any tourist, nevertheless it happens and therefore the tourist-resorts
are consequently structured...
A.P. As for the territories and the way
they are discovered and being lived,
nowadays, is the tourism more a deformation of the XXVIII century Grand Tour
than an evolution of the XV century
colonisations? Does the 21st century

tourist look like Marco Polo or like
Columbus?
M.A. Unluckily, I think that for a part
of the tourism we are still close to a
“Columbus-style”. Not for a “will of
colonization”, but for ignorance. Every
time I see the tourists in Africa or Latin
America I am hit by their will to see
nothing else but “the façade”. On the
other hand everything is conceived in
order to get that goal, from the urban
shopping areas to the tourist guides.
A large part of tourists is living out of
any knowledge about what could be
beyond the façade: it’s a matter of
looking at something without seeing
it. Another phenomenon is proceeding
side by side with the former one, a phenomenon that we could define “setting up the fiction of the world”. The
world is arranging a set for a movie, a
world worth to be seen, taken by pictures, by movie-makers, and finally, to
be watched in the cinema. That’s it: an
action in progress. Every night the most
distinguished locations, as well as the
most famous monuments in the town,
are arranged with lights as they were
a set for a movie, in order to comply
with the wishes of the visitors. More
and more, we are beholders of a proposal, basically a performance, that
meets our wishes and what we are
expected to see: images. Same travel
agencies managers are bringing up for
consideration the idea to show up to
their customers a sort of “preview” of
the most interesting locations or resorts
(that they are going to visit), something
that would be reproduced three-dimensionally on the virtual environment of
Internet. The number of entertainments, the vacations clubs, the recreation parks and the residences inside the
Central Parks, the networks of hotels,
the trade centers, even the private
towns in America or the residential
areas – always under control by the
Security – risen in the third world
towns: all these realities are making up
what I define “immanent bubbles”.
These “immanent bubbles” are “the fictional” equivalent of the cosmology.
Unlike the big modern cities, that are
setting up close worlds, characterized
by plastic, architectonic, musical and
textual references. These worlds make
us been able to find out the direction
within them. That’s why they are more
concert and comprehensible referen-

ces than the ones of the ancient cosmologies. Anyway the fact of the matter
is… yes, maybe the tourist “aims to colonize”, and because of that he is more
a “Columbus”, but it’s a matter of passive colonization…
A.P. We are now in Rimini, the tourist
barycentre of the Adriatic Riviera, a
city-territory that you defined “filamentous”, that always repeats itself
from Jesolo to Otranto. What is the role
of the urbanist-architect in searching
for a local identity to be redefined
within the present environment so
spread out and thick; a redefinition
which would keep the network of relations as the real clue of this territory?
M.A. I think that as for this kind of territory – so continuous and often thick
– it is important to work “on the filaments themselves”, and not in the few
residual interstitial spaces (already
working well): it is necessary to work
on the social space, we don’t have other
choice. However, we often have a surprise from this point of view, for example Mexico City, a huge town, with 20
million of inhabitants. An outlook of the
town releases an inhuman prospect, but
from a nearest look, we notice that
Mexico City is composed by several
boroughs gathered side by side, where
mingling and socializing is always consistent with the way of living of the
dwellers: the boroughs look like a serial
of villages kept together by a chain. Of
course, we feel a sort of scare because of
these urban filaments, this “generalized” urbanization – nowadays even the
country-side is somehow urbanized.
Anyway we cannot help but accepting
this reality as a not reversible fact.
Within the frame of this complex painting we have to build up the society.
It’s a challenge that can be accomplished by means of the architecture and
in its turn the architecture need to interact with the sociology, the anthropology, with politics, with economics...
A.P. Simplifying the phenomenon, we
could characterize two typologies of
tourism, especially as for the beach tourism. The first is the “help yourself tourism”, where the tourist spreads through
the town-territory, arranging for himself, by different ways , the accommodation and the facilities of the town. I
mean hotels, apartments or B&B, bar
and restaurants, the entertainment
clubs , etc. The other typology, is a “Med
Club-style” tourism, where the activities
are all included within the resort-enclave. Do you think that in the future one
of the two typologies of tourism will
overcome the other one?
M.A. Actually we have these two tendencies, but there are also many “nuances”. In France – but generally in all
Europe – we have a back to the country-side. The European upper-middle

class follows the fashion to buy country-houses in order to spend the vacations in their “own house”: the new
enclave is the enclave “de chez soi”, to
stay always in own home even being
outside, in vacation, elsewhere. I believe that the tourism will change deeply,
but the changes will attain different
typologies, in particular the vacations
are getting more frequent and meanwhile shorter and shorter. In France, the
35 “working hours a week” law has
increased this phenomenon. People
take only 4-5 days of vacation at a time.
No doubt: this choice would modify
the way to do vacation: people picking
this kind of vacations doesn’t attend a
resort as a Med Club. Likely the “enclave tourism” will bear a stop over its
development. We can imagine that
there will be other ways to be related
to “the time”, and that will carry on
modifications to “the space”.
A.P. Coming back to the debate about
“European Identity” opened in Venice,
during your lecture that opened the
round of meetings of the “Villard
D'Honnecourt PHD”, a lesson followed
by the Pedrag Matvejevic lecture about
“the Mediterranean” identity. As for
countries like Italy and Greece in particular, but also France, Spain, is a
“Europe Identity” or a “Mediterranean
Identity” prevailing on?
M.A. I believe that a really strong
Mediterranean reality exists, a particular and cultural reality, that sometimes
is stronger and more “identitary” than
the political one. I am not sure about
the Europe evolution from the political point of view, but I am sure that a
Mediterranean particularity will ever
exists, it’s a matter born on a social
back-ground, from the relationships
among different peoples. In this sense,
I believe that “the Mediterranean”
matrix has deep roots in the general
culture because it comes out straight
from the peoples, on the contrary the
political definitions always have more
abstract meanings.
A.P. ...about this argument – what is the
back-ground of the European Identity?
What about the enlargement eastward
of the European Union and the controversies raised from the accession of
Turkey to the E.U...
M.A. Maybe the matter concerning the
general equilibrium north/south and
east/west will always be an unsolved
problem. Turkey is a particular case, that
generates global effects: I think that,
because of the enlargement eastward of
the Europe, a sort of Italian-GreekSpanish-French solidarity could come
out. Any-way the “Diversity” remains the
basic condition of the “Identity”.
A.P In the passage from the fordism to
the post-fordism, the “way” to do tourism has changed. We switch from a

generic tourism to a sartorial one, a fact
that changed the look of the cities, ad
hoc patterned in order to meet the
requirements of a specific target: the
entertainment-city – for the young people – the city for the families, the city for
the elderly , the city for the rich foreigners etc… Are we going towards a deeply sectorialized tourism? Or do you
believe that the cities will return to offer
an “hybrid tourist product”?
M.A. I think it will be a “melange”.
No question about the availability on
the market of the tourist destinations
that will increase more and more and
– as I mentioned above – the vacations
will be shorter than now, involving a
different style of “staying”…
The general trend is going towards a
diversified tourism more than towards
a specialistic and sectorialized one.
There will be a sort of “melange” because the tourist-activity is going to be an
extension of the active-life, both of them
strictly tied together with few breaches
in the time and the space…It doesn’t
make any sense to insist on the stereotypes of the “tourism of mass”, assuming the definition of “factory of homogeneity and standardization”, a definition fit for the tourism of the industrial
and fordist development of the society…
Nowadays what makes the difference
is the quality of the relations between
the “service provider” and the “customer” as well as the continuous exchange of information, knowledges... the skills to humanize and individualize the
relations... and consequently to diversify
and personalize the services.
A.P What is the role of the architect in
the action of giving a new meaning to
the tourist space, a space often overlapped with the contemporary space,
that you define “not places”?
M.A.There are different aspects of the
“new meaning” you mentioned. I think
that the “not-place”, like the urbanization, is irreversible. The architecture can
play an important role in this process,
but not by itself. I really believe that
only the inter-disciplinarity can act on
the city. Of course the architecture has
already an advanced role, as well as a
hint to be dropped over the existence of
a society-humanity having the same
style and the same traces even in far
and different continents…
The architecture can play an important
role as far as re-styling and improving
some problematic boroughs is concerned, but, above all, on finding again
an “impulse” towards the aesthetic
matters aimed to give again beauty to
the towns. The beauty of the not-“places” is a specific beauty, and therefore
we have to construct it taking into
account its specificity...
The time of “need of Aesthetics” is
coming back.
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CITY
“My casa es tu”
Ulysses in the neverendingcity
Mosè Ricci
Does a “classic” model for tourism in
Europe exist? Where for “classic” is
intended the search of measures and
bilance between local development
and identity evaluation in the tourism
territories? Let’s try briefly to focus this
ipothesis and propose three keypoints
on the subject debate.
1. In the last decades we are facing a
significant growth of tourism flows in
European cities, due to many different
cultural, social and economic reasons.
People move and travel more in urban
areas because they have an increasing
consciousness of the values that cities
display. Theyr new lifestyles provide for
travel and vacation. They have more
money to enjoy the free time. Moreover,
the reason of the growth of tourism in
cities is due to the fact that disperse
town settlements are now everywhere,
and they have learned how to comprehend and to improve the tourism
offer in local territories.
We could say that a sort of mirror phenomenon is now acting in Europe and
while cities are performing like tourism attaction poles, typical popular places for tourism like costal and countryside areas come to be new urban territories. Tourism has become a primary
sector for cities development in Europe,
and this tranformation of economy it
is generating significant changes both
in the urban structure and in the heritage landscape. Even the most traditional urban settlements witness the
importance of tourism in contemporary
towns competition. So far we can recognize two different models for the transformation of cities in popular places
in Europe.
2. We could call the first one the resort
creating model. This is the leading
model for tourism development in
Europe and it is essentially based on
the policy of heavy providing new structures, infrastructures, facilities and services. New roads-harbours and railways,
hotels, residential building, commercial
centers, golf courts, museums and any
other built facility play crucial roles in
the transformation of the exhisting
cities in parks for tourists. This model,
with different variations, leaded the
growth of many european cities in the
last 25 years (Bilbao for all). Nowadays
we can clearly appreciate the effects
of this policy on local contexts. After
a first period of economic booming and
impressive urban development, the sector faced a critical situation due to the
cost of the tourism offer related to environmental and urban values in continuos decrease. In other words as much
local territories decide to strengthen
their tourist structures and facilities that
much they often damage the local identity and the qualities of contexts. Unless
the local planning strategies do not put
in discussion this model of tourism
development and still continue to forecast new urban enlargements and new
hotels, while tourists prefer destinations
in sites more accessibile for prices.
3. The second emerging model for tou-

rism development in Europe we could
call it the my casa es tu casa model. It
is based on the maximum sprawl of
micro touristic structures inside the
exhisting urban and landscape heritage context, with the minumum possible
of infrastructure and facilities and with
a good level of unmaterial organization
of the tourism offer. This model is since
ever well acting in Greece and more
recently in Croatia, where the most of
tourists flows are absorbed by family
enterprises hospitality in private houses. In this way a large part of population is directly participating to the tourism businnes and everybody of them is
well conscious of the importance of
heritage and landscape preserving and
evaluating, because this is the origin
of the tourism economy that produces
their own income. This model is now
silently taking place inside every
European city. More often it has been
a spontaneous choice. It generates productive local tourism systems and helps
to keep alive the historic centres and
to provide for buildings maintenance,.
Moreover, it distributes the tourists weights and targets in larger areas and
does not add extraweight on the infrastructures for the transporation.
This is a low impact model that does
not create fast and impressive profits
for big enterpreneurs groups, does not
allow them to handle the tourists businnes, and is still difficult to control and
to plan. But if we compare phisycal and
social conditions of the places (heritage landscape, local identity preservation, population economic growth)
where this model has been adopted
with the others tourist contexts, we can
only ask ourselves how could we made
different choiches and start changing.

Pictures from Rome
“tourist diseducation” of the identity
of Rome
Can we consider the tourism a realized
utopia of the third millennium? An utopia in which the practices of nomadism,
spiritualism, situationism, and of all the
XX century vanguard movements, flow
together getting more and more organized? Are the tourists the “day-trippers” mentioned by Guy Debord, Gilles
Ivain and Constant on their writings1?
We can define the tourism as a conceptual process that starts from the
“head”, and we can say that it consists
in a physical movement to “other beaches” after the idealization of these.
The aspect of making “the right choice” is very strong and crucial in evaluating the result of the tourist experience (the choice of the places to visit,
the places where to eat and where to
sleep. This was about the tourism experience, that everybody already had. But
what about the design of the tourist

offer? As said in the editorial, mentioning Stefano Boeri, the tourism has
redefined “an atlas where the new geography aims at reestablishing logic
agreements between things of the
space, the words that we use to nominate them and the mental images that
we project on”. But how is it possible
to redefine this atlas? This short text
is a commentary on 4 couples of images that correspond to 4 moments of
the city of Rome, all crucial for the process of building a new identity of the
city which is today being questioned
by the tourism phenomena. The 4 couples of images are meant to be icons
of a tourism typology. As well as some
“postcards”, these four episodes would
indicate an imaginary that has been
exported in the whole world. The city of
today is still fed this imaginary, and at
the same time the imaginary is being
fed by the tourism phenomenon.
The title of the article refers to the capacity of tourism to act as a “non-educational” phenomenon for the identity,
but it has to be related not to the visitor, but to the city, which is altering its
own identity to allow and that make
the tourist activities easier. That situation brings the city into a continuous
whirl “diabolically consumer” of a “creative regeneration”, that aims at feeding
new fluxes and new tourism.
The paintings/postcards of Panini, or
romantic tourism
Giovanni Paolo Panini has interpreted
the profession of painter as a real merchant of images, absolutely realistic but
also absolutely fantastic, marking a difference from the attitude of other so-called “vedutisti” like him, such as Piranesi.
Creating his his “paintings-manifesto”
Panini builds some “urban iconographies” that are at the same time collage-compositions and tourist spots.
His activity is not just the translation
of the architectures of Rome into images, he invents a classification of the
more important sights, building what
today is the daily mythography that
produces the postcards.
A good example of his attitude is found
in the painting “I capricci di rovine”
where Panini seem to get fun by building analogous scenes where pieces
of the city mix together in a free and
fantastic composition. In the capricci
the Marco Aurelio statue lives with the
Pantheon and with the Antonina
column, proposing a sort of photoshop© reclame-image of Rome and its
beauties.
David between Villa Medici and the
Bastille, or ethic tourism
The Jean-Louis David journey in Villa
Medici2 has left a mark on the city
because Rome has been selected as
the ambience of its paintings. In opposition to Panini, David doesn’t choose
Rome for its architectural beauties but
more to develop ethic contents, that
he identifies with the classic era. In this
way David helps to build a modern
identity of Rome in a more significative form. In his work the city appears not
through the simple reproduction of the
urban ambiences, but through the
tracks of its history. David restores the
milieus that describe the ideals.

Oath of the Orazi for example is strongly characterized by a succession of messages that are directly referred to what
it’s happening in France at that time,
with the revolution (the sacrifice for the
fatherland, the delivery of the power
from the father to the sons). David builds
a perfect metaphor, keeping together
political contents, cultural movements
and a new artistic technique. And Rome
is then the ideal scenery to speak about
the problems of the fundamental choices of the humanity.
La dolce vita, or the mass tourism
The movie of Federico Fellini “la dolce
vita”3 is a moment for the process of
building-up the “exportable image” of
Rome. “La dolce vita” represents an
incredible vehicle to feed the myth of
the capital.
It’s born the “tourist park”, the city of
the Americans, the city that opens to
the mass consumption and to the tourism power. It’s the birth of the “tourist park”, the city of the Americans, the
city that opens itself to the mass consumption and to the tourism power.
Everything is good: the holy and the
profane are mixed together into an
amoral orgy of meta-representations
of the city itself. Thought as a sequence of scenes, Fellini films “archetype
images” more than histories.
The Anita Ekberg icon, that bathes on
the water of the fountain, today
attracts much more tourists than the
fountain itself as monument. And the
invasion of the American culture represents the invasion of a consumer
system where the cities and the landscapes lose their historical-cultural
value to acquire a new value, totally
based on the media representation.

Tourist delirious, or today
The three moments, just described,
have marked (in a premonitory way, as
always happens with the artist activities) the tourist destiny of Rome. The
identity, as we usually consider it, is
disappearing, and it is changing its
form to become the mirror of a diffuse and the artificial imaginary exported
to the whole world. After having exported it, Rome has rebuilt its image to
allow the consumer desire to see the
city how he expects it to be. And the
reference for this image can be found in
the Panini paintings and/or to the
Fellini movies, or recalling the values
of the ancient civilization painted by
David. And this delirious has suffered
a substantial modification of its identity,
that from local/national has become

global and generic, as a brand. The fictitious image/identity produces an
incessant flux of people, money, business, communication: the contemporary
world. In the end, no one really care
about the single monument visited.
What it’s more interesting is the environmental condition (the thematic
park), the lifestyle that we expected to
find in the moment we left our home
to begin the tourist trip. It seems to be
clear that the cities have to present the
ideal environmental characteristics for
the tourist experience. Rome, just like
Paris or Barcelona has the tourism in
its DNA, while many other cities are now
working to acquire the tourist identity
that today every city should have.
Mattia Darò
1 Three of the protagonists of the
Internazionale Situationniste. I mention
some texts of the “Formulare pour un
urbaniste nouveau” by Gilles Ivain, 1958:
“In some ways everyone will live in his
personal cathedral. There will be rooms that
will make dream better than some drugs,
and some houses where it will be possibile
only to love. Others will attract irresistibly
the travelers…”
“The principal activity of the dwellers will
be the continuous dérive. The mutable
landscape will be always responsible of the
general sensation to be lost.”
“After, for the inevitabile usury of the actions,
this dérive will let partially the control of the
life for that of the representation.”
So, it’s clear the the meaning of the words
is more “noble” than the mass tourism
phenomena but these words seems a lot
to some forewarning of the contemporary
tourist/leisure city (the first word seems
to be one effect phrase to do a recalame
to Amsterdam as a tourist destination,
where sex and drug legalized are an
incredibile source of attractions for the
tourism, in particular the young one.
2 David lives in Rome at first from the 1775
as Villa Medici pensionaire then a second
time around 1784, when he painted “Oath
of the Orazi”
3 The movie has been presented to the
Cannes Film Festival in 1960 and he
received the first prize as best movie. It has
had an enormous international success and
it is the symbol of the renewal of the sixty
Italian culture and economy.

“Tourism and contemporary architecture, marriage of convenience”
(The European city as a background for
mass tourism in the last two decades)
To rub our minds and polish them by
contact with others. Travelling through
the world produces a marvellous clarity
in the judgment of men (...) This great
world is a mirror where we can see ourselves in order to know ourselves (...)
Montaigne
Could we think that there’s still a part
of this almost romantic spirit remaining
in today’s mass tourism? The last evolutions of the phenomenon show a
hopeful shift. If some decades ago it
was almost exclusively associated with
“pleasure”, nowadays “culture” is the
fashion word linked to an increasingly
important part of mass tourism in
Europe. A cultural mass tourism that
aims mainly at the city is arising as a
force conditioning the current European
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urban model. Tourism in today’s Europe
deals with the consolidation of a collective imaginary regarding the city,
and therefore, the creation of an urban
model itself.
Contemporary Architecture has proved
its potential to become an effective
appeal in this context – a phenomenon that in Spain was launched by the
so-called “Guggenheim effect”. A
model for such tendency can be found
in early-90’s Barcelona, which was
since then exhibited as a centre for
avant-garde and design by the acquisition of notorious samples of international Architecture, while covering its
most quaint and underground face.
This increasingly permeating trend
finds a recent example in the Museo del
Flamenco in Jerez de la Frontera – a
winner design by Swiss architects
Herzog & de Meuron for the corresponding international competition.
The search for representation through
outside contribution shows here a
bleak face. Immediately before we were
witnesses of Einsenmann’s hazardous
adventures in Santiago, or Koolhaas’
in Cordoba; and recently we attended
to the inauguration of Nouvel’s extension for the Reina Sofia Museum in
Madrid. It seems clear that tourism in
Europe is now appealing to digested
check-out tours within the historic city
quarters as much as to more or less
extravagant reputable modernism.
Spanish cities have been not surprisingly aware of this, if we bear in mind that
tourism is the country’s first economical
resource. This appetite for haute couture architectural works is not free from
controversial in national debate, perhaps as a consequence of mind-closure
or reserve towards foreign-design’s
capability for achieving local identity.
Or it could be just considered whether
these designs are looking for local identity or only for a worldwide image at all.
Considering the final point, many of
the latest representative spaces contain no references to the past, presenting themselves as foundations for a
new identity, whose main features are
being contemporary, offering an internationally identifiable media icon of
modernity, updating the historical density of the European city by means of
discontinuity. There’s no doubt about
their effectiveness on achieving the proposed goal, in most of the cases.
Identification is automatic not only for
tourists, but also for citizens themselves.
So how can we relate these brand urban
landmarks with the cities they land on?
Referring to Rem Koolhaas’ design for a
new convention centre in Cordoba,
from which a vivid discussion arose, it

could be read in local media: “A bank
of the Guadalquivir river shelters the
World Heritage city, the opposite
–known as Miraflores peninsula, will
raise the South Palace, a design by the
prestigious Dutch architect Rem
Koolhaas, who best stands for avantgardism in urban creation. The former
director of Urbanism (...) has referred
to it as the 21st century Mosque of
Cordoba”. A real manifesto: contemporary architecture aims not only at
attracting every glance, but it will get to
match the local identity condensing
power of the historic city. Are we standing before the cathedrales blanches of
our age, those Le Corbusier had prescribed? Will these architectures resist
History; will they create new centralities allowing a long-term sense of
ownership in citizens? Will these virtuous buildings redeem us from the
non-tourist urban-planning sins of our
cities? Will they shape new identities?
Or will it be only possible to fit them
in the masquerade of the 21st-century
ultramodern tourism?
The presented tendency seems to
spread over Europe, its diffusion reaching the capillaries of the European
city system. In a radical formulation:
every city that aspires to get a privileged position in the present global context is forced to offer a truly “theatrum”
of contemporary architectural icons.
The phenomenon’s implications on
economical and social fields have
already been studied. But we can see
it under a merely architectonic focus
as well. Initially, it seems hard to face
this scrutiny from a simple and probably inoperative claim for truth or authenticity. So, since this architecture sees no
need for continuity or reference to
history, and since it doesn’t generally pretend to be conditioned by local or traditional order, we can only establish a dialogue with it by demanding what it finally offers us: to be contemporary, to be
new and unique. Regarding this, there’s
no doubt about the formal audacity presented by these projects, which we could
relate to some of the 60’s and 70’s experimental proposals. The main difference
is that these forms come out now free
from social utopia or technological and
programmatic experimentalism, as mere
instruments of persuasion.
Architectural thought is clearly conditioned by the increasing power of pure
image as the main mass communication
support for Architecture. A very external
examination of the prime examples
shows how architectural attention shifts
from Space-Structure to Surface, now
trendily called “Envelope” or “Skin”.
In the first place, spatial sequences are
often schematic, almost banal; no innovation can be found in terms of Space
in this buildings. That’s not necessarily
negative; it’s just something that comes
up after scrutinizing the plans and sections of the projects.
Regarding the program, it could be
read in a 1997 Jeffrey Kipnis’ interview
with Jacques Herzog for el croquis:
Most of the times in Europe, buildings
are so regulated and budgets so restricted that there is virtually no room for
programmatic invention. So we have
to be very canny to find room for a new
architectural idea…
And above in the same text: It is not the

glamorous aspect of fashion that fascinates us. In fact we are more interested on what people are wearing, what
they like to wrap around their bodies…
We are interested on that aspect of artificial skin that becomes so much of an
intimate part of people. In that respect
the human body can be compared to
a building. Everybody creates his or her
own architecture, which then becomes
a part of the city. Clothes are kind of
link between the public and the private just like a house.
Is external surface the only remaining
facet for architectural creation?
Furthermore, staring at Structure,
usually hidden under the layers of the
“Envelope”, we can wonder about the
exact nature of “lightness” as one of the
proposed conditions of the Contemporary. So “the Contemporary” or “the
Novelty” finds difficult to penetrate
beyond the external surface and reach
the deeper layers of the architectural
organism. The “Skin” works conceptually like a hard “Crust”, contrasting
with its usual image of evanescence.
Is this attention to surface related to
the two-dimensional knowledge of
architecture through newspapers, guides and reviews?
At last, where can we find the discarded
social utopia? The Barcelona Forum
finally proved that the European city
is able to assimilate the social consciousness inside a leisure structure:
utopia is swallowed by the tourist city,
and can only remain as a theme park
subject. After all we can hope that both
tourism and contemporary architecture
will find convenience from their increasingly close marriage in the future.
Sergio Martin Blas

Walltour
Fast trips and low budget move million
tourists toward European capitals.
What remains in their memories is a
puzzle of city’s frames quickly captured following the routes suggested
from “lonely planet”. The tourist gets
what the city wants to sell of itself, he
gets the product of a marketing plan:
images are pretty always the same, the
ones promoted on the postcards.
In Berlin the phenomenon of “mass
tourism” has been rising enormously
in last the 10 years after the reconstruction. The guides and the specialized magazines are currently giving to
Potsdamer Platz, Hackescher Markt or
to Friedrichstrasse the role to design
the cityscape of Berlin: these are the
places that receive every day million
of tourists. Only 20 years ago they were
the places destroyed by II W W. They
were the desolate places that the spirit of Homer in “die Immel über Berlin”
was looking for, or described by I. Mc
Ewan in “Letter to Berlin”.
Today they are the image of revenge,
courage subject of “Berlin Babylon” and
set of spot advertising. Removed the
shame, Berlin can offer itself to the wide
range of tourist and shows with pride
those places. With the same pride
Berlin shows something more intimate, its wounds like the big one: the wall.
It can be considered the icon of Berlin,
heritage of the Cold War. It manifests its
presence in some points where some rests

have not been removed on purpose.
The symbolic power of the wall can be
read in the crowds of tourists that move
towards Ostbahnhof “to touch with
hand” and to take a picture of what
remains of it. In all the rest of the city
two lines of stone run on the former tracing of the border marking roads, squares or sidewalks: it is a timid architectonic gesture from the senate in order
to save the memory of an important
parenthesis of Berlin history.
At present the whole “territorial line”
that is the former border is a kind of
informal museum which has catalyzed
installation like temporary services in
some points, and permanent ones in
some others (kiosks, benches with souvenirs or, museums, coffees, restaurants.) They structure the space of the
tourism in Berlin. A long part of this line
is ”East Side Gallery” where there are
still 1.3m of the wall. Here many paintings by several artists formed since
the 80’s a long open air museum: the
former border is a ‘street exhibition’
along the Mülenstr. At the end, where
an opening is, there is a kiosk of souvenirs that sells maps and old fragments of the wall. One container is used
temporarily as small museum and a
gate is the parking for the bicycles.
Only two buildings form the door of the
“gallery”: East Side Hotel and the
Speicher, a restaurant with terrace on
the Spree. All the elements compose a
real tourist point with unusual characters, but made from the same elements.
In the centre, at Check Point Charlie,
where the city has metabolized the former passage between East and West
as testimony of the past, a container
that once was the physical place of control, is now a totem where men dressed like German soldiers are available
to the tourists who want to take pictures with them. Adorned with flags,
flowers, sand bags for trench and the
photos of two soldiers , the small container indicates clearly the entrance to
the “museum of the wall”.
It is surely more representative than the
large vertical sign.
In Bernauer Str., another part of the
former East-West frontier emerges isolated along the road: Kohloff & Kohloff
have planned on the former “land of
nobody “ the memorial for victims of
the wall. The project has conserved a
feature of the “border system” limited
from two high walls in corten.
The tourists arrive here and without realizing it, they run along a wall of reinforced concrete panels: they look through them and discover the large strips
of sand hidden behind. It is the Berlin
wall. They look between the panels, follow the rhythm of the lamps, try to
approximately measure how many
meters used to separated the city.
They enter the “strip of the dead” as if
they were entering a sanctuary.
On the other side of the road, the wall
documentation centre and museum
offer to the visitors a terrace from which
they can observe the whole memorial
and finally understand the section of the
former border. From that point of view
is clear how it is a small part of the empty
space left in the centre of the city.
Like a pearl necklace, the entire trace
“links” various architectonic episodes.
A general continuous concept is not

readable with the exception of the double stone row into the asphalt.
There is only a common aspect that
contributes in a strong way to amplify
the sense and the role of these places in
the city. It is the presence of areas that
are still empty between those “full” episodes. The tourists, are too concentrated in following the rout that they do
not dedicate to them any attention:
the long empty strip along the
Bernauer str. in which the two walls of
corten fit and the small lonely chapel
stay; Ostrand, the urban beach along
the river behind the East Side Gallery
“where exist like a “parallel” urban life
protected by the wall on the space that
once was a sand warehouse. Here, hidden to the eyes of the tourists, years
after years many temporary structures
as bar, kiosks, clubs and also a theatre
in a tent have settled. A little further,
the abandoned construction site of
Peter Zumthor behind Potsdamer platz,
in which while waiting for the next
competition announced for the area,
lines of tourists go down into the earth
between the foundations of the
destroyed headquarter of the naziparty. Limited by the wall, between the
topography formed from excavated
spoil, runs the exhibition “topography
of terror”. Near there the vacant sites
that mark the crossroad between
Friedrichstr. and Zimmerstr. have been
left empty on purpose so to remember
the void of the wall . Inside them art
installations alternate with each other.
The symbolic and emotional power of
the wall has been interpreted in different ways from architects who have
worked on it, sometimes cancelling the
traces but however not forgetting to
keep some in order to let who looks for
the wall to find it1.
Recently Peter Eisenman, the architect
who realized the monument to the
holocaust on the former border, has
very much interpreted and worked on
the concept and the value of emptiness on the no man's land.
He planned the memorial as a large
empty site in which the topography is
designed from the steles in concrete.
The museum, belongs to the earth.
Despite the meaning, this place stimulates a singular magnetism on many
visitors and offers itself to them to the
desecration. This large empty space
behind the brandenburger tor, has
become the place of entertainment,
rest, and intimacy, place for the pause
of the tired tourist on the way.
Simona Stortone
1 As an example, in Potzdamer Platz, within
the million m3 that have been build, one or
two panels of the old wall are build in!
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CO A S T
Flowing to the sea
Alice Perugini
According to the Columbia University’s
researchers (Center for Climate Systems
Research) who have examined and
mapped human migrations up to
2025, over the next twenty years Earth
population will increase by a billion – in
other words the population will pass
from the current 6 billion people to 8
billion and 300 million – and the majority will dwell along the coasts.
More and more people will then live
by the sea, within a range of 100 Km
from the waterfront, and subsequently the number of people living in the
continental areas will drop.
The towns where people are used to
living will overlap a territory now deeply dedicated to tourist activities. The
fact of the matter is that the above
mentioned tourist territories are
already working as if they were “experimental laboratories”, aimed at conceiving the urban and territorial pattern
like a sort of microcosm; an area where
objective, economic, functional and
social conditions would meet the extreme consequences – earlier than expected. There are two different sides of
the same matter worth analyzing: first
of all it is necessary to work out all the
aspects related to the tourism per se
in order to understand how the territory
would change; on the other side it is
very interesting to try and explain how
on the above mentioned territories a
process extrapolated from the present
reality con occur, either inside or outside the town. After having embedded
the main tourist resorts (the capitals
of European tourism, basically cities of
art, such as Rome, Venice and Paris),
“Tourism” is getting to modify, irreversibly, the image of Europe, emphasizing
the areas where earth and sea are in
contact with each other: the coastlines. Half a century after mass tourism
became a reality in the Sixties, the
European seasides have now to be reinvented with a new identity. An identity which has to meet new tourist
requirements and a new challenge due
to a seasonal and cyclical tourism as
well as to migrations toward new exotic and enticing places.
The invention of “seaside holiday” has
caused radical alterations of the coastal
territory: it has changed the economy,
the geography and the landscape of
thousands of kilometres of coastline,
both in the new and in the old continent; it has generated cities, it has transformed fishermen villages in fashionable resorts, desert beaches into crowded Rivieras…

BeachCity
In the years ‘90s the Lego Toys industry created a sort of translational world
of vacations named Paradisa (….) By
means of the kit #6410 the kids older
than 6 years, could build a beach
having the following fundamental elements: 1 palm, 2 bathing-huts, 1
beach-umbrella, 2 deck-chairs, 1 surfboard, 1 cane for fishing, 1 motorcraft,
1 radio, 1 bar on the beach (with a bartender and a few exotic drinks), a couple of tourists, a man and a woman
both with their bathing suits on...1
The bathing tourism territories – sometimes new founded places – are, more
than other ones, perfect laboratories for
building new “fragments of the city
itself” because these territories are
usually not connected with the history
of the surrounding environment.
On the other hand, the lack of any
lasting presence of art and history
requires the skills to transform these
places in accordance with the tourists’
expectations, continuously addressed
to attractions always new, exotic and
also towards cheaper and cheaper
tours. It’s necessary to invent a “different look”, far from the usual “summer
season” and no more connected to the
binomial “sun-beach”. A new look
aimed to trigger a process of re-emphasizing these places throughout the year.
A sort of semantic inversion between
the “city-itself” and the “bathing-tourist-city” should come out.
From one side, beaches, beach-umbrellas, swimming pools, aqua-games, will
move from the sea-side to the cities,
along the banks of the Senna, the squares in Milan, the downtown of Madrid.
From the other side, the bathing-city
have to be re-invented as city of art
and culture, meanwhile the “parts of
city” above mentioned will turn out as
a bid of different facilities like indoor
gym, entertainment clubs, restaurants,
art-exhibitions, arenas, theatres for concerts and for other events.
It’s a significant reading the “overlapping” and the “hybridization” of the
tourism in three different and emblematic places, that although very different and geographically, far away from
each other, are showing up a dynamic,
transforming parallelism: Miami, Rimini/
Riccione, Benidorm.
Miami, known as the badge of the
bathing tourism, is re-inventing itself as
the epicentre of the contemporary arts:
the experiments of Christo – Surroun-

ded Island, 1982 – the icon buildings
by Morris Lapidus or Arquitectonica
and moreover, other events as the Basel
Art Miami Beach have occurred every
year in December; events worth to
attract a number of performances, of
architects and artists (Zaha Hadid and
Rem Koolhaas, 2005 edition) on the
beaches, in the hotels and in other facilities.
The re-qualification of the city has its
ideal clue in a network of relationships among artists, designers, architects
and landscape designers, working
together in order to create an unique
look of the new Miami Beach.
Meanwhile the binomial Rimini/
Riccione, after the end of a kind of tourism basically oriented towards the
“sun-beach” pattern, is trying to enforce a cultural and artistic network based
on the local environment which ranges from the historical area of Montefeltro up to the Adriatic sea and that
matches the arts and culture exhibitions with tours in a few famous wineries and with the typical folkloristic cuisine. As far the “city-itself” its turnover
involves its structures , facilities and
also a different approach of its dwellers in regards of their houses: the places once only for summertime, turn out
now as the main homes throughout the
year. Likewise significant – even though
with opposite meaning – is what concerns Benindorm, along the Spanish
Costa Branca . Every year a people of
9 million pay a visit at Benindorm and
make that city grow as much as the
first tourist “beach resort” in the
Mediterranean. As the most of the
European beach resorts, Benindorm
was founded and grown up on the wake
of the mass tourist blown out occurred
in the years 1950s and 1960s. The real
difference between Benindorm and
other coastal settlements, is that
Benindorm was conceived and realized
since its very beginning as an industrial
product, an identity properly featured
for that purpose. The “capitalization of
the sea-sights” has increased for 50
years the community of about 3000
fishermen up to 60.000 dwellers living
in a town of skyscrapers. In spite of a
monocultural economy, the planning
scheduled for “tourist products” has
determined a substantial homogeneity
throughout the seasons and the years:
during summer the skyscrapers, the
wide shores, the shops and the streets
are crowded by young people, addressed over there by tour operators; in win-

ter the town changes its features and
turns out a town of elderly people and
lecturers. Benindorm has an employment average of 75% and can be considered the Spanish city that mostly has
solved the problem of the seasonal
employment2.
The less conventional and contemporarily the most necessary emblem of
these bathing cities is the beach. The
beach is a sort of “land apart” from the
rest of the city and therefore it’s never
involved with any judgment about the
city itself. The beach is aimed at being
lived in summertime and its living is
ruled out of any experimental effort
The rhythm of the “beach-city” is scheduled by the sequence of the “night
and day” and “winter-summer” turnovers and by the tourist’s flowing. Since
it’s a matter of fashion, of new attractions and of new patterns of entertainment, the rhythm of the “beach-city”
cannot be under control. Anyway might
be interesting taking a look over the
links among the bathing-huts, the
attendants’ booths, and other temporary facilities that would end up to be
permanent together with swimming
pools, beach volley, beach tennis,
dining centres, and other facilities for
different performances, etc. The tourist
bid can be scheduled either taking into
account the local resources, or artificially outlined as an industrial product.
The Riviera Romagnola is the typical
example that shows how the decreasing interest for the seaside has been
overcome by a number of different
entertainments embracing several activities carried on the beach; I mean
swings, beach volley and beach tennis
facilities, etc. It’s funny to see that people request more to take sunbathing
under beach-umbrellas by the above
mentioned facilities than by the sea:
the relation with the city-front in stronger (and crowed!) than the sea-front.
In Benidorm, the “beach-city” lives in
the skyscraper-hotels because their
facilities have taken over all the activities once working on the seaside. For
example almost every hotel has a swimming pool and the hosts can enjoy
themselves as much as they were on the
shore. In Miami, the seaside is turning
out the right place for the Basel Art’s
exhibitions, the show-room containers,
and for a number of different performances held in the hotel halls where
are taking place also pictures and
sculptures-galleries. Although the basic
elements (beach-umbrellas, bathing

huts etc.) of the seaside keep their
importance, as far as the design, the
organization and the perception of the
beach itself concern, everybody can get
different feelings according to a few
different circumstances. Basically our
feelings would depend upon the kind
of beach (public or private beach), the
daylight (sunlight or evening), the summer or winter season. The beach is a
“unique “place: its peculiar characteristics let people have an asymmetric perception of the space (the vertical sense
of the space given by the buildings
would match with the horizontal perception of the sea) a perception that
can be found out nowhere else in the
city but on the seaside. Winter slows
down rhythms and even the leftovers
and drifts on the beach make people
imagine how the forthcoming summer
will let the town be like. As far as the
public beaches concern there is no rule
of organization unless a sort of “do it
yourself” that get people crowded by
the seaside and by the washrooms
and/or other public facilities. On the
contrary the private beaches (the most
of the beaches in Europe) look like
urban spaces bringing with them the
usual way of socialization of a town.
On the other hand the relations of the
beach between the “public space”
(news-stands, bathing-huts, bathing
attendants etc.) and the “private space”
(beach-umbrellas, arm-chairs, etc.), not
to mention the walking courses and the
relations between the “empty areas”
and the “filled areas” and also the differently crowded places, make us perceive analogies between the “beachcity” and the rest of the urban territory
staying behind the “beach-city” itself.
Useless to say that the rhythm of the
beach is determined by the relation
between the direction of the waterfront
and the lines of the walking courses,
of the beach-umbrellas and the
bathing-huts. All these elements are
fundamental clues in terms of the
sights from the sea and from the town.
In Riccione, for example, the beachumbrellas and the bathing-huts are
situated along with the waterfront and
people have the feeling of being protected and isolated from the town. In
other beaches the beach-umbrellas and
the bathing-huts are clustered in circles
that let people enjoy the sights of wide
parts of the sea and of the horizon.
According with Kevin Lynch “an area
would be unmistakable if had a simple feature, a continuity in terms of
building and utilization, if were the unique in the town, neatly defined in its
contours, clearly connected to an area
contiguous and visually concave”3.
All the mentioned adjectives look like
belonging to the “beach-city” in terms
of features and meanings and also all
together concur to make the “beachcity” a pattern easily recognizable and
reproducible. The beach once tourist
enclave, turns to get an urban shape
and becomes a piece of the contemporary city.
Alice Perugini
1 Orvor Lofgren, Storia delle vacanze, Bruno
Mondadori Editore, 2001
2 MVRDV, Costa Iberica. Upbeat to the leisure city, Actar, Barcellona
3 Kevin Lynch, L’immagine della città,
Marsilio Editori, Venezia 1964
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Club Med style.
Cefalù prototype
The phenomenon of mass tourism, in
a place like Sicily, has given rise to relatively recent socio-economic transformations as well as causing important
changes in the use of land and the
character of its communities. Towns
and villages that lived on fishing and
agriculture have been transformed into
‘tourist resorts’--places that are only
crowded during the summer season.
This is the case with Cefalù, which,
since the Second World War, has witnessed steady and profound transformations caused by tourism.
The development of this small town in
the second half of the 20th century was
marked by a number of new stages
which, during its millenarian history,
constituted a sort of new and hurried
foundation. However, the new parts of
its urban fabric were developed in the
immediate vicinity of the ancient centre, which maintains the appearance
of an ancient town compacted within
its circle of walls.
An early 20th-century photographic
postcard shows an urban environment
that can still be compared with the
landscape prints of the Grand Tour:
documents that were left by those who,
when passing through the town, had
depicted the landscape and monuments, reproducing them and later
distributing them in their European
countries of origin.
1950 is an important date in the
history of the town planning of Cefalù,
a sort of temporal demarcation.
In the autumn of that year, Baron
Leopoldo De Simone Achates, Dr Emilio
La Fisca (respectively President and
Director of the Palermo Provincial
Tourist Board), and Dr Paul Morihien,
President of the Club Village Magique,
all met in Cefalù. Dr Morihien, at the
suggestion of the artist Jean Cocteau
who, in a note in his travel journal had
described this splendid corner of the
island, was interested in finding an
ideal location for the installation of a
structure for receiving tourists. After
an initial attempt directed at the promontory to the east of the city, the
Agnello estate, stretching along the
promontory of Santa Lucia that closes
the natural harbour of Cefalù to the
west, was chosen.
It was exactly at this location where,
at the end of the Second World War, the
occupying Anglo-American troops were
based, setting up camp among the
olive groves, while the command was
based inside the estate’s eighteenthcentury villa.
Taking inspiration from the military
campsite, the Village Magique was
inaugurated on 1st June 1951; it consisted of about two hundred Canadian
tents freely spread in the harsh and
uncontaminated environment of the
promontory. Staying at the Village
Magique was a deliberately spartan
experience, without certain comforts
but above all without social conditioning, and where the tourists could
enjoy themselves in an environment
with a ‘bucolic’ feel.
The inauguration of the Village
Magique was also publicised with an
Italian-French film, Vacanze d’Amore

(1953), a light comedy whose romantic plot unfolds within the tourist village and the historic centre of the town.
The way the village organized its receiving of tourists was a real novelty in
the local area, which, even as late as the
1950s, had only a single hotel, a few
pensioni and rooms families would let
mostly to students from the nearby
mountain areas.
The introduction of this new way of
receiving tourists gave rise to a different policy of promotion and offers in
which the modernization and expansion of accommodations was gradually accompanied by a greater and more
varied range of activities: events based
on culture, art and local customs with
the aim of ‘launching’ the town in relation to a tourism policy yet to be formulated.
The Village Magique brought 41,000
visitors to Cefalù in 1951, a number
which grew to 71,000 by 1957.
In 1957 the Club Magique structure
was taken over by Club de la Méditerranée founded initially by Belgian
Gerard Blitz who later became a business partner of Gilbert Trigano. Trigano
had supplied the Canadian tents used
by Village Magique and later by Club
Méditerranée during its first phase of
activity.
The tents were later replaced by huts
with a wooden structure and cane roof
and walls in, the so-called faré, that
the local population immediately rebaptized ‘tucul’.
The introduction of the faré did not
happen by chance; on the contrary, it
represented a return to an approach
used by the landscape painters of the
Grand Tour who, in an otherwise faithful reproduction of an artistic-monumental element, introduced human
and/or natural elements that were
completely fictitious, with the aim of
enriching – or even creating ex novo
and ex nihilo – an exotic atmosphere
that had no relation to the actual landscape.
The same approach can be seen in the
organizational structure of Club Méd;
the tucul, the ‘natural’ environment is
ideally untouched by man, the internal rules of living together in the village, in which people were obliged to
address each other with the informal
‘tu’, the rustic character of the accommodation, the promiscuity of the toilets
and showers, the spartan nature of the
furniture and fittings all contributed
to the creation of a climate of ‘return’ to
a condition of life that was more or less
primitive, different from the rhythms
of daily life, from which it aimed to
escape, according to the initial motivations of mass tourism.
The success of the tourist formula of
Club Méditerranée is of global reach:
holiday villages are spread out over
every continent, about three million
tourists a year base their holidays on
the three s’s: sun, sand and sex.
If the village of Cefalù – together with
the contemporary village of the Baleari
– has imposed and transmitted the
rules of holiday villages that have
remained more or less unaltered up to
the present day, the influence that Club
Med has had on the later development
of Cefalù has been enormous.

The presence of the Village Magique
– and from 1957, Club de la Méditerranée – caused an economic and cultural revolution and a change of
customs in Cefalù society.
Amongst the Polynesian-style huts, a
…new and modern practice of tourism
[is developed] that begins to mix
ancient mythologies and more recent
myths, the expectation of escape, the
rites and customs of distant lands, following the innovative concept of ‘personal, free time and time made available for consumer spending’.
In the small, ancient town – already divided into three by its marine, agriculture and craft constitution – this brings
about a revolution with immediate economic, social and cultural repercussions.
In short, this is the impact of modernization, a sometimes tumultuous process that will see the town expand well
beyond its walls in broader, more
overwhelming and more decisive terms
than its ‘peering outside the door’ of
the previous two centuries.1
The influx of tourists in the town soon
exceeded the potential expressed by
Club Méditerranée.
In the second half of the 20th century,
following this growth in tourism and a
number of choices made by the local
administration, twenty-nine structures
for accommodating tourists were built
on the meagre stretch of land administered by the town council. Twenty
hotels, two holiday villages, three residences, three campsites and two places offering bed & breakfast were built
for a total of about 7,000 beds and a
presence, in 2005, of 673,416 tourists. Of course – when compared to
other more well-known and long-established tourist resorts such as Rimini2
with its official number of 16 million
tourists, Riccione, Portofino or the
Sicilian town of Taormina3 – the tourism in Cefalù might seem insignificant.
And yet the tourist phenomenon in

Cefalù is growing: considering the data
of the number of visiting tourists, both
from Italy and abroad, it can be seen
that there is a positive trend that has
led to an increase from 340,265 visitors to Cefalù in 1970 to 673,416 in
2005.4
Another fact that shows the vitality of
the tourist sector is that of the duration of the ‘season’. This had once been
limited to the summer period (June to
September5); today the ‘tourist season’
starts in April and ends in late
November.
Tourism in Cefalù is, after fifty years,
still in a start-up phase, in which a number of traits of mass tourism are clearly
prevalent. Cefalù’s territorial and
morphological condition, its entrepreneurial experience and the fact that it is
adjacent to a productive hinterland
probably cannot favour a significant
increase. Despite this, this tourism has
been the cause of a double effect on
the territory: one direct, inasmuch as
the construction of numerous and different types of tourist accommodation
has produced, in various ways, a series
of concrete modifications of the territory and the landscape, and an indirect effect consisting of the emigration
of numerous residents from the surrounding Madonie Mountains who settle here with the prospect of a better
quality of social, cultural and economic life.
The consequent demand for housing
has meant that the perimeter of the
town has been enlarged. It has also led
to significant changes in the appearance of the town: the fabric of the residential area, which before was compact
and easily recognizable in its organic
unity, is now broken up and spread
around the urbanized territory, bringing it from twenty hectares before the
20th century to the present-day two
hundred and forty hectares. About
30% of the surface urbanized between
1980 and 2000 is made up of residences and seasonal dwellings used

almost exclusively during the summer
period.
Nonetheless, despite the different way
of settling into the land, the new expansions of the town have in some way
woven a dialogue with the context of
the environment and landscape,
without causing degradation like those
typical of many towns in southern Italy,
or the environmental disasters produced along other coasts by the illegal
construction of residences and holiday
homes.
This is partly due to the local planners
who, since the mid-1960s, have engaged in a dialogue with this town which
takes place on several different scales
of intervention. As a response to critics and to the integration of a town
planning scheme (G. Samonà, 1968)
which in many aspects was already
lacking, they have patiently conducted
research in the design field, focused
above all on the attempt to bring
together a current architectural language and the ancient and sapient tradition well established in these places.
Luigi Piazza
1 Marcello Panzarella, Città delle Fondazioni,
from G. Chiaramente, Frammenti dalla
Rocca. Cefalù, Milan 2002
2 Rimini has 1,367 hotels and other types of
tourist accommodation
3 Taormina, on the Ionian coast of Sicily, has
been a renowned tourist centre since
Norman times; it was exalted by Goethe in
his Italian Journey and made famous by the
Prussian painter Otto Geleng. Today the city
offers about a hundred hotels and other
types of tourist accommodation, and
a capacity of about 8,000 beds
4 The data, taken from the website of the
Azienda Autonoma di Soggiorno e Turismo
di Cefalù, refer to the number of visitors
recorded in hotels and other types of tourist
accommodation
5 This was more or less the period when
the Village Magique was open, and is still
the period when Club Méditerranée operates
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Housing Tourists
1. “Humanistic City”
Gianni D’Elia, a poet from Pesaro, has
now been working for years on his
monumental book on the “città-riviera” (bathing-city), the evergrowing
conurbation beginning from Venezia
and coming down uninterrupted to
South Abruzzo and beyond. Within this
context he thinks that through
studying the relationship between the
identity of the coast people with the
people from the hills and the mountains he will be able to catch the spirit of one of the deepest identities of
our nation, the typical Italic syntesis
of idle and operosity. The coast, with
its neverending beach and its “city of
pleasure”, feeds the contemporary
spleen we need to enjoy the creative
chaos of our territory. The mountains
and hills instead stand as a “humanistic
park”, where historic landscapes, old
rural houses, ancient and walled cities
teach us how to remember our values,
even within the chaotic context we’ve
learnt how to live in. Following his
ideas, it comes easy to try to discuss
the issues raised by this “study on tourism” within the same context of his
approach, where the chaos that apparently dominates the land of our coastlines meets the foot of our mountains.
In those filaments of linear metropolitan space where the touristic city – houses, hotels, infrastructures, facilities –
meets and merges with the other
“cities”, historical, residential, industrial, suburban, commercial ones, creating a new and complicated mixture.
The mixture is efficient and at the same
time alien to any idea of form. It finds
its “beauty” only in the mere views of
the “riviera” and of the mountains.
Beyond that it defines its character only
through the typical chaotic imagery of
italian sprawl, where we’ll have no
chance in trying to separate a house
from a workspace, a lab from a Bingo,
an office space from a shopping mall.
And where we’ll never be able to trace
the borders between a house and the
next, a city and next city, a neighborood
and a touristic village, an industrial
district and the agricultural fields.
2. “Where is the city?”
Yelding to a habit that recently became very popular, the first step we tend
to do is an overview through Google
Earth, hoping to find good images and
high resolution. The result is interesting. Especially for the coastline, once
we focus on an urban center and we
move the mouse up and down, zooming in and out, we can find no limit,
we can’t say when a city ends and the
next begins. We recall an image, a slide
advertising a shopping mall with an
image of a section of the coast urbanization and the words: “Pescara dov’é”.
At the same way we could say “Riccione

dov’è?”, “Civitanova dov’è” o “Fano
dov’é?”. If we focus our research on the
Adriatic Italian coast, we’ll find that
very few sites can take advantage of a
strong morphology, easing identification: venetian lagoon, the area where th
PO river meets the sea, the Conero,
Ortona in Abruzzo. We haunt for pauses
in the continue line of buildings, but
the search is hopeless. Our eye slides
easily on the strip, four/five blocks
deep. It is ready to blow up when it
meets an urban center or to get really
thin – one line of houses between the
railway and the beach – but it never
gets to a regular rhythm of solid and
void, artificact and “nature”.
The landscape of tourism is dominated by the typical features of Italian
sprawl: infrastructural intensity, extensive occupations of coastlines and
other “leisure” areas (lakes, valleys),
small scale housing ready for any use,
scattered presence of “historic” districts
and hi-rise housing.
If we move from Googleview to a more
traditional bird-eye perspective, the
question springs even stronger: “where
are the tourists?”; “how can we indentify their places within this landscape?”
The answer is all but easy. Hotels in
Italy answer only to a small percentage of the touritstic demand, and along
the “città-riviera” they are even decreasing quickly. The rest of the land is
mainly occupied by something we can
call a “generic house”. From 2 to 4/5
floors, sitting in the centre of its small
plot, ready to line up along the side of
the state and provincial roads just like
the smal local streets or along the
beach, ready to host – when necessary
– commercial or microindustrial spaces
at the groundfloor or in the basement.
3. “Where do the tourists sleep?”
Following the direction chosen by the
editors of this publication, based on the
possibility of separating the different
typologies of tourism in order to identify their main materials and features
(and to make them object of study),
we can now try to work on this generic urban tissue to discover and analyse the essential elements. The Adriatic
coast, for example, has a single hierarchy, based on the parallel lines of industry, A14, state street, railway, seaside
street, sweetly slooping down from the
hills to the sea. It is oviously easy to
list the evidences of the presence of
tourism. Going back to Gooogle Earth:
beach umbrellas and facilities, ports,
seawalks, piers, a few large scale hotels.
Clear, but still very different from other
European areas characterized by a high
rate of summer tourism – Spanish and
French south coasts, for example, where
cities look like forests of hotels. The
question then comes again: “Where do
the tourist sleep?”. “Where are those
couple of millions of summer people
staying?” The answer is easy, though:

they stay in the “houses”. Not only in
those overlooking the beach or within
the 4/5 luxury blocks next to seaside.
They spread all over, beyond the phisical borders of the railway, highway,
motorway, climbing the hills and penetrating valleys, mixing up with the ruralurban houses of the old “mezzadri”.
Apparently tourists love to be confused with residential people, and easily
leave their space, for the winter, to
other sets of “temporary” resident: students, technicians, seasonal workers of
any kind.
Finally we may say it is not possible to
identify a type or a few clear features
for tourist housing. Our search will
unmistakably end in the dead lane of
the ubiquity of the “house on plot”, to
its “generic” nature and to its extraordinary flexibility. In the word of architects the contemporary city is often a
hybrid space. Tourism, we add, makes
it even more hybrid. And maybe the
best symbol of this hybridity is its attitude to “select”, nearly biologically,
such a “perfect” building device. The
generic house seems to allow an easy
negotiation between the opposite
needs of those who live in a place
because they work next door, or because they want to be close to facilities and
infrastructure with the needs of those
who want to spend there a couple of
months (or a week) a year, to be close to
the beach or to a beautiful mountain
landscape. The first have an urgent
need of infrastructure and intense
means of transportation, the second
are supposed to love walking. The result
is obviously congestion, but everybody
seems to love it, as a payback for dynamism and economic growth. This ambiguous nature of the architectural body
appears as one of the most evident features of the Italian sprawl. Paradoxically
it becomes even more evident in the
touristic areas, where the idea of “park”
should be stronger, both in the “cittàriviera”, where the phenomenon becomes extreme, and in the valleys of mountain tourism, where the low-density
urbanization meets the sprawl of the valleys and main infrastructures.
The result, by the way, is a very restricted range of hybridable building “types”
(the pre-fab shed, the single/multiple
family rural-urban-touristic house, the
commercial/public container) which
combines themselves with a strongly
identified landscape to give satisfying
answers to a surprisingly wide set of
“users”: the resident, the summer tourist, the cultural tourist, the traveller, the
producer of goods and services, the student, the urban cross-customer.
4. the “generic house”
We’re now possibly ready to draw the
first conclusion from this attempt to
study the urban influence of tourism on
the features of the contemporary
European city. What the two concepts

mainly share – leaving for a moment
aside the obvious “centrality of infrastructure” – seems to be exactly the
modular residential unit. A detached
house based on a simple precinct,
which characterizes a neverchanging
relation with the streets and with other
units, on a constant “size”, on the maximum flexibility and transformability of
the interiors, on the attitude to easily
hybridate with other programs, on the
possibility of an illimitate growth through duplication. The observation of
maps enhances these impressions: the
residential “mosaic” occupies the space
with no interruption due to infrastructure of morphology. It climbs from the
waterfront to the hills, “contaminates”
industrial areas, becomes “suburb”
when it “feels” the proximity of a denser city.
Survived to the apparent disappearance of urban planning and educated
architecture, the residential-tourist
house stands as the perfect answer to
the demands of the contemporary city
– generic material for a generic city –

ready to display its flexibility to comply with the up-and-down of the tourist market, and to move to alternative
uses of the space.
Its monopolistic power of attraction is
evident: the whole sequence of italian
tourist “pensioni” is going to be recycled into the residence market or into
“bed and breakfast”. Most of the hotel
owners apply to transform their hotel
into residential units, flexible both to the
temporary and to the permanent use.
Of course this generic urbanism raises
a complete new set of problems for
those who are in charge of designing
the future of cities: administrators,
architect, planners, engineers. But the
urgency and evidence are for us a
further confirmation of our approach,
tending to overlap the study of the tourism with the study of contemporary
urban phenomena, and to choose as
study-cases those areas where the two
issues are more strictly interconnected
and thus strongly influencial on the
life of our cities and communities.
Pippo Ciorra
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M O U N TA I N
A multiethnic identity
Giovanna Salgarello
In the collective imaginary the mountain has always been synonymous of
“spectacular” landscape; a fragile plot
of cultural diversities together with air
and uncontaminated waters in the
background. To deal with the alpine territory means to approach this diversity,
partly because of the multi-ethnic places and of their own various cultures.
In the Alpine arc, correspondent to a
surface of approximately 190.000
square kilometers, live about 13 million inhabitants, coming from three
large languages: Latin, German and
Slav (over 40% of the population speak
German language, 35% speak Italian,
20% speak French and 5% speak Slavic
language); the Italian versant is the
most populous in the whole area with
1/3 of population. Besides the huge
natural patrimony, the Alps constitute
a patrimony of languages and culture
to protect. The authenticity of this particular context makes the Arge Alp
region a touristic destination. We
always connect to the mountain concepts like pureness, tradition, sustainability, conservation of nature; the tourist moves to have a various experience, the mountain agrees with these premise because it’s able to give a different way of living from the daily city context. More than elsewhere, here there
is the necessity and the obligation to
conserve these own values. The controversy between the interests of the local
communities and the necessities of the
territory consumers, beginning from the
same tourists, to the citizens “bite and
escape” that ask the mountain the way
to run away from the stress of the highly
urbanized cities until arriving to the
administrators who in the name of the
“public interest” dictate models in
Disneyland style. Only in recent years
new actors, who take interest about the
territory, have begun to take part the
discussion; the World ConservationUnion1
has been one of the highest supporter of
a cooperation action programme with
the local authorities involvement.
Considering the number of the night
stays in this area, the alpine region turns
into the most important tourist territory
all over the world level all the year long
active but the increase of tourist infrastructures in vast areas is approaching
more and more the natural boundaries of
capacity. The protection and sustainable development of the Alps is the aim
of the international treaty, well known
as “Alpine Convention”. This agreement,
signed by all the alpine countries and
by the European Community, in force in
Italy since 1999, consists of a series of
Protocols in which the one Tourism
Protocol has to elaborate a plan for an
alpine sustainable tourism. In a region
that historically has been very important
for the neighbouring areas also because of
the great lines of communication crossing it, a transnational convention to form
a unitary space of Europe in which the economic, cultural and natural factors on the
whole produces a common identity that
doesn’t hold the pure geographic borders.
1 IUCN (the World Conservation Union),
World Conservation Congress. Resolutions and
Recommendations, Montreal, 1996

A different mountain.
The fourth tourism
Tourist nomadism today catches up
every angle of the earth, not even the
terrorism is able to deter the risky destinations from the tourist consumption,
only the climatic adversities seem to
be the factor to restrain this phenomenon. The progressive evolution of the
industrial and post-industrial civilization and the achieved economic profit
makes tourism a primary need that concerns an increasing population quota.
This condition joined to the reduction
of the time/cost of the displacements
and the further motivation of the escape from the “society” leads to a necessary specialization of the tourism,
above all in the field of the offer. The
paradoxical image of the alpine territory that we have before the eyes is the
demographic exodus of whole valleys
and on the contrary overpopulated
areas only few months for year (winter
white weeks, Christmas holidays and
summer holidays) full of insediative
structures to seem as an urban centre,
with residential buildings, hotels,
shops, cinemas, restaurants and
discotheques. In mountain the atmospheric and acoustic pollution sometimes is quite above the city pollution the
same tourist escapes from; overcrowded parkings, kilometric car tails, noise,
stress and activism among sky, rock
faces and precipices today are becoming the image of the Alps, the biggest entertainment machinery all over
the world.
The tie with nature is becoming slack,
nowadays in mountain sport activities,
always less compatible with environment, prevail. The nature has often lived
according to an imaginary scenery:, as
in urban agglomerates, the man creates a “second nature” also in mountain,
in which beaten ski tracks, safe trekking
routes, marked paths, shelters and
rescue helicopters constitute the premise to his “free diversion”. A sort of
urban colonization of the mountain has
happened not so much by first and
second houses invasion as by outward
imposition of a model not connected
with local tradition in which inhabitant
customs and times disappear.
“The tourist vacation is an activity that
feed on the myth of revealing virginity
and of contaminating unpolluted. The
more tourism is increasing, the less
Edenic value of a place is falling”,
Duccio Canestrini, anthropologist of
tourism, writes; infact the exceeding
anthropization and over-crowding
reduce the local value. To accept the
challenge for quality rather than quantity. To play card of territory, suitably
protected and emphasized, not so the
one natural landscape as a whole of
culture, history, art, handicraft, foodand-wine, mountain agriculture.
Mountain tourism records a “ripe”
market of the more traditional products, summery holiday and white tourism: nature, landscape and snow seem

to have lost their once appeal. Neither
art towns with their museums are able
to stop this phenomenon. The immediate consequence is to look for alternative tourist products so as to differentiate and enrich the proposal. The
art of vacation is therefore directing
towards new places to connect with the
alpine tourism. Forests, meadows, dolomitic peaks, art towns but also castles,
lakes, hydroelectric power plants, parks,
churches; all these are in the background of cinema, dancing, music, creative performances, food-and-wine happening. The fourth tourism: a reinvention of the tourist product with the aim
to promote the whole territory in a
deseasonalization way in which the
many appointments and events take
place in an unpolluted nature, with the
meaningful places of the Great War in
the background. “Dialogues about
today’s peace in the places of yesterday’s war” as the Trentino tourist catalogues writes, a coupling of reflections
regarding this topic together with philosophical reflections, historical commemorations, literature but also concerts and shows in which the defensive system of the First World War changes into actors stage. In these places the
nature has been transformed by the
man and the history. There is a sort of
symbiosis between nature and history; a
tissue of shapes and works still extraordinarily legible. A front line of more
than 600 km. long, from Stelvio to
Monte Nero, that corresponds to the
old border between Italy and AustrianHungarian Imperium, almost entirely
(over 80%) on the mountainous territory that reach and exceed 3000 m.
high. Historic memories of this epic
event can be noticed not only in the
memorial monuments, but also, and
above all in residual signs of the battles; in observation of strategical points,
in admiration of the impressive works
that arose from both phases of battle.
Roads, caverns, covered placing and
some more trenches, observers and
bunkers joined in a system. Nowadays
these places are unawares covered from
crowds of tourists who confuse remnant or more human being remains for
dolomite rock; it’s happens both in
summer during the walking tours along
the many routes and in winter when
skiing quickly everything is forgotten
under a cloak of snow. Often the dazzling imposingness of fortifications
strikes tourists; “war machines” built
with enormous thickness whose shapes rise with tactical reasons of defence by the several military engineers
rather than with a predefined typological shape. It’s impossible to hide the
fascination exercised from these buildings in tourists that is due to both the
real witness of the history passage and
to have been for a few years in the
middle of the world reports. In the cultural baggage of all the countries involved in the event, the War 1915-18
maybe represents the most well-known

historic event and the interest for
human and military events which was
connected, continue to come back
today. The family memory of present
generations together with the central
position reserved to the Great War in
school program can explain the fascination and suggestion that still felt
walking beside the remains of the trench, inside the ruins of a fort or when
visited one of many museums dedicated to that war. Nowadays the tourist
wants to spend a different vacation
from the tourist packages offer. This
man prepares his vacation, he studies
and plans it, he rejects the “things for
tourist” requiring those for local. He
identifies himself with a temporary resident and looks for a relation with the
territory and its local inhabitants.
Searching for integration with “city
users”; the tourist participates in the
local way of life, sometime he becomes
one of them like the owners of second
houses. Therefore tourist take more and
more interest in the history of the local
community, in its culture, he inquires
into the whole territory. He doesn’t like
the one tourist offer but expects various
attraction elements as a whole.
The prevalent constituent of the tourist package remains always the mountain. First of all tourists associate the
spectacular landscape image to their
idea of mountain. Everything is possible to constitute besides this fundamental concept is plus value but the
mountain factor is always the first one
subject; tourism in these places would
lose all its potentialities without it.
In the sixty years since then it has been
always complied the tourist with its
wishes, running the risk of losing the
territory identity; today on the contrary
is important to develop an increasing
tourism sensibility with the aim not to
lose the oneness of this territory.
In this context the tangible memory of
the Great War represent the possibility
to reappropriate the territory and consequently it means for tourist to understand his own cultural identity. Except
a few cases, what remains is a whole
of empty spaces and disused buildings;
after the war the silence, the loss of
sense, the deliberate oblivion.
In the seventy years consciousness of
historical memory of this heritage has
carried an important role that led to the
recovery and increase in value of some
of these fortified buildings. Small
objects of everyday life tied to the war
memory also have been found in order
to be part of territorial museum. In following years of the war they were reemployed and used with the same usefulness, nowadays are collected as gadget to assign to his own museum. The
present recovery and increase in value
of buildings and of all memory of the
Great War is mainly entrusted to the
episodic initiatives of the single
Administrations or local Associations or
more to impassioned people. The risk
is to lose the meaning of this heritage

born to be a system of fortifications and
routes nowadays they become single
points recovered by means of different
methods so that bureaucratically belonging to the various communal borders.
The immediate consequence without
skilled operators is the development of
show-rooms like antiquarian shops
rather than real war museums and then
is the missing publicity of the products
so that lacking in marketing strategy.
This local result is also opposite to the
world-wide concept of war vicissitudes;
the events in those places assumed proportions many particular and a memory
representation limited by provincialism
doesn’t reward an event that has seen
soldiers fight and die in one of the more
extraordinary landscapes of Europe.
The national and provincial legislation
together with the European Community
take interest in these questions and in
the last most recent years the memory of
the Great War has been planned with a
programmatic intervention of recovery
and increase in value of its heritage. It
is important to emphasize that this is a
transnational phenomenon; all regions
situated in the war forehead has begun
its recovery. In Trentino as well as in
Venetia, in Lombardy and Friuli. So the
same happens also in the Republic of
Slovenia as in museums of Kötschach
Mauten, Soska Fronta and Kobarid. The
same has happened in the western
forehead countries; at Verdun where
there are fortifications similar to the italian buildings or in Péronne in the
Somme. Going ahead in years and
events we find the landing museum at
Arromanches in Normandy, a museum
to the open air to celebrate the D-Day.
And than always in France and in
Switzerland there are the fortifications of
the Ligne Maginot. Just Swiss side, built
to face the Italian army corps, has been
inactive but Swiss kept on with maintenance until half of 70’s; it seems that
only in 90’s they definitely decided not
to use it in order to attack. And so the
Swiss Maginot becomes an economic
resource: a luxury resort with a wellness
centre in a biggest system made of
museums, hotels and fitness centres,
everything severely camouflaged inside
galleries dug in rocks of Canton Ticino.
The last one example is a way in order
to find again the own identity and to
know that one of people who was enemy
at that age but maybe most of times
was opposite only in the attack plan of
the commander in chief as it was only
a mountain ridge kept them apart.
Giovanna Salgarello
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EXTRA URBAN TERRITORIES
Tourtouring
Gaetano De Napoli
Extra-Urban is a sort of wide space emerging from networks of urban development and industrial areas. Located at margins of the main transportation routes
and infrastructural junctions, Extra-Urban
often coincides with landscapes usually
perceived only in a lateral and vague way
travelling by car or by train. Defining a
tourist geography, in this context the
expression “Extra-Urban” doesn’t only
designate territories outside of the expansion of urban areas or of territorial ambits
supporting them. From a tourist point of
view, Extra-Urban is a part of geography
that also excludes portions of territories
with coastal activities and with a tourist
use mainly for bathing and pleasure boating. Mountain areas, where winter sports
and alpine tourism characterize the tourist territories, are also excluded. They are
territories in which development is still
mostly related to traditional activities, like
agriculture and handcraft productions;
territories where urban growth has been
very contained and original cultures are
still prevalently intact. Territories where
we can still recognize components of a
typical, and so unique, identity. They are
“slow territories” (E. Lancerini, 2005) that
until recently were located near the boundaries of development, also from a tourist point of view. As tourist territories they
were identified mainly as places for an
excursion outside the edge of town, for
a trip into the country or a peaceful weekend into nature. Exactly because of these
peculiarities of typicalness, uniqueness
and authenticity deriving from a limited
development, these territories may nowadays be the goal for a new trend of tourism. A kind of tourism intrinsically linked
with landscape and culture, with traditional tastes and knowledge. Medieval villages and isolated castles may be some
tourist destinations; also archaeological
sites, agri-farms, wellness centres and
spas in contact with nature; and more
wine&food districts and Wine Roads. A
kind of tourism reflecting an inclination
for searching wellbeing and in returning
to values and way of life nowadays considered alternative. Extra-Urban as large
territories equiped to be complementary
to urban areas in a functional and recreational way. Large territories that we have
to cross, even more than once, to reach
either a single desired destinations or
more stages included in a net of destinations. Crossing territories often is the
way to use and to enjoy the landscape
itself. Territories that need to be subjects
of marketing-oriented strategies to become visible to the national and international markets, and to be sold on the tourist market. Identifying, protecting and
preserving typical identities, these strategies just for economic purposes produce other, similar, identities that are often
homologous, and sometimes artificial.

In vino veritas
Wine Roads as device to involve different territories in processes of local
development
Wine Roads realize an historical connection between tourism and roads:
mobility to reach the tourist destination
coincides with the tourist experience.
Wine Roads are a phenomenon increasingly diffuse: they are routes announced and advertised with special signboards; along these roads natural, cultural and environmental values insist;
vineyards and wine cellars of single or
associated agricultural companies are
open to the public. With these instruments wine territories and their productions can be disclosed to you, commercialized and used as a tourist product.1
Wine Roads are the effect of a larger
trend connected to wine-products
tasting. Especially in Italy they “concentrate almost the main part of the
geography of food&wine tourism; in
fact situations outward wine roads are
not much, and these situations are
always referable to territorial food&
wine aggregations differently called:
districts, local systems, isolated municipalities”2. Food&wine tourism is
quickly increasing: its rate of growth is
valued on the average of 6% in one
year. This kind of tourism is part of a larger new mass tourism overcoming the
classic mass tourism of last century. A
new tourism, slow and sustainable,
related with a different idea of mobility and rhythms of life.
Nowadays tourism is the last important activity still strictly related to territories. In particular this is the case of
food&wine tourism and Wine Roads:
territory is the centre of attention; it
becomes a resource itself, a resource
that needs to be rediscovered, valued,
requalified and upgraded. It is the new
tourist product on sale to be consumed.
Identification between commercial product and territories is central in planning a Wine Road. This identification
stimulates interests of tourists and
users and determinates tourist offer.
Wine Roads tourist phenomenon is an
important chance to promote territorial
brands including entire regions, with
a mix of elements, subjects and interests, able to configure new shapes for
an alternative local development in the
next future. Suitable to protect traditional commercial sectors damaged by
international competitiveness, this kind
of development is on the same wavelength as some post-modern trends
toward a contraction of industry and an
advancement of leisure industries.
Wine Roads are a particular kind of tourist road: they are thematic itineraries,
with the presence and the repetition

of natural or architectonical elements
along its path. They are not only infrastructures, but they are the storyteller
of that land. Connecting remarkable
points and potential resources of the
land those narrative itineraries allow
knowledge and consciousness of territories that they cross. The relationships with other itineraries create a net
able to coordinate and to encourage
a kind of tourism having its main points
of strength in the multiplicity of a similar tourist offer.
Crossing is one of the most interesting
ways to tell a land. By crossing wine territories Wine Roads have mainly a curvilinear movement, both in plan and
in section. They were born with the
same wine landscape and with this
landscape they are naturally and
aesthetically integrated; they constitute a privileged and mutable point of
view to have the perception of surrounding and of its structural aspect.
So curvilinear and amusing to run,
Wine Roads are just the opposite of
straight roads, that are “harsh and
unsympathetic”3 instead.
There are 260 Wine Roads all over the
world; 230 of them are located in
Europe. Only in Italy and Portugal a law
for this matter exists. In Italy Wine
Roads are 120 at least and the increasing of these tourist roads is due to the
existence of the law4 more than to the
presence of a unique wine heritage. In
Italy Wine Roads law is a quite recent
one: it is used by regional administrations to regulate the existence of Wine
Roads in their districts. This law is used
to identify qualitative parameters establishing minimum conditions to assign
the name “Wine Roads” to a route that
already exist. The aim of the law is to
increase value to territories with a wine
vocation, referring to the places where
the production is linked to quality.
Wine Roads are the outcome of a local
enterprise that grows from below;
resources are not only typical productions or, as we said before, territories
tout court, but also the capability of single local subjects to organize themselves. Roads gifted with a specific territorial character used to increase value
and to increase the way to use a territory and its products as a tourist offer:
they are generated by a spontaneous
net composed by local subjects, public
and private, with a common know-how,
a local consciousness that comes from
an ancient bond with the heritage of
their land. Exaltation of identity of a
place is another important topic.
Identity is the most important resource to use as an incentive to begin processes of local development. The promotion of a territory as a tourist pro-

duct shows up in the shape of actions
that support the reinforcement of a
local identity that is getting closer to
fragmentation and homologation.
These actions start from below with
the invention of “Extra-municipal
Districts”, “Territorial Pacts” and nets
of relationships. They don’t only organize different realities distributed in a
particular territory (which otherwise
would be invisible) but, organized in
more extended nets, they guarantee
the visibility and the advertise both at a
national (Wine Cities, Slow Food) and
international level.
The nature of a plan for a Wine Road
aims at the implementation of an integrated and auto-sustainable development in a territory with a high wine
vocation. Since the wine territory is
such a desired thing for food&wine tourism, it has to be equipped to be used in
a tourist key: first of all through the
use of coordinated billboards that give
the necessary information to locate the
itineraries and the most important elements, offering interpretation to the
description first and then to the comprehension. A project that underlines
what already exists: “a project that
knows how to reveal and recognize it”.5
The second level of the nature of the
plan involves physical space therefore
the renewal and the building of accommodation facilities, museums and cellars that are open to the public. “Author
cellars” is a new trend that goes on with
the development of a tourism linked
to wine. It’s a territorial marketing deal
that attracts tourists with a brand name

architecture facility. This kind of deal
puts together again the bond between
architecture and wine. A link that was
born back in the days with the chateaux
of Bordeaux in the XVI century.
The nature of the plan’s goal is the promotion of the territory, but also the
reproduction and repetition of its main
characters through the preservation
and the appreciation of its elements
of identity. This kind of deal means also
the hazard of the fossilization on the
territory of customs and traditions that
are mainly from the past. Often the
repetition of the same type is preferred
to complexity. Identity comes up. But
often it’s not real. It becomes folklore.
The spreading of this kind of tourism
and the proliferation of Wine Roads and
wine districts draw a geography of wine.
This is a political geography that involves tradition, agriculture and economical activity, tourism and relations
between different fields which often are
far from each other; DOC areas and
Wine Roads. Wine geography is a geography of denomination.
Gaetano De Napoli
1 Abstract from Law -July 27th 1999, n.
268: “Disciplina delle Strade del Vino”
2 Paolo Benvenut, Director of “Città del Vino”
3 Christopher Tunnard, Boris Pushkarev,
Man-made America: chaos or control?, Yale
University press, London 1963
4 July 27th 1999, n. 268: “Disciplina delle
Strade del Vino”
5 Franco Purini, Cinque principi imperfetti,
Paesaggio Urbano, Maggioli editore, Roma
maggio-giugno 1999
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The Temple of Apollo in Veio.
Just for show
He who would make the tour of Veii
must not expect to see numerous monuments of the past. [...] Veii lives in the
page of history rather then in extant
monuments. Yet is there no wont of
interest in a spot so hallowed by legend
and history. The shadow of past glory
falls as solemnly on the spirit as that
of temple or tower. It is something to
know and feel that “here was and is “
not. My guide led the way into the glen
which separates Isola [Farnese] from
the ancient city, and in which stands
a mill – most picturesquely situated,
with the city-cliff towering above it, and
the stream sinking in a cascade into a
deep gulley, over-shadowed by ilex.
[...] peculiar beauty was imparted to
these glens by the rich autumnal tints
of the wood, which crowned the verge
or clothed the base of their red and
grey cliff – the dark russet foliage of
the oaks, the orange or brilliant red of
the mantling vines, being heightened
by the contrast of the green meadows.
Scarcely a sign of cultivation met the
eye – one house alone the opposite cliff
– no flocks or herds sprinkled the meadows beneath – it was the wild beauty
of sylvan, secluded nature.
G. Dennis, Cities and cemeteries of
Etruria, vol I, London 1878.
Veio was a city state of Etruria, the last
bastion of the region and the most
southern. Bridge between the Etruscan
and the Latin populations and example of civilization for the latter, Veio
conquered the mouth of the Tiber before Rome: it was the rival of the Eternal
City until 396 B.C., when the Romans
conquered it after – according to the
stories of Annales written by Livio –
ten years of siege. It then began its journey to oblivion and a history was to be
written that, from then on, was to be
the history of Rome: its Seven Kings,
whether Etruscan or Sabine, they will
always and only be the Kings of Rome.
To speak of Veio means to speak of
Latium, a region with a glorious past
dimmed by the overshadowing presence of Rome. It means to recover a story,
suspended between history and prehistory of the Mediterranean, which has
never been written if not in odd pieces
and hypotheses. A story whose end
coincides with the dawn of Western
history and the birth of Caput Mundi.
Today, those who would like to get to
know Veio must look beyond Veio itself,
since on this piece of land history has
only spared a few traces which nature
has covered over and conquered.
On arriving in Veio, the visitor enters
a road paved into the tuff and grown
over with brambles. After having
parked the car, he immediately becomes aware of the overwhelming sound
of a small stream.
...My guide led the way into the glen
which separates Isola [Farnese] from
the ancient city, and in which stand a
mill – most picturesquely situated, with
the city-cliff towering above it, and the
stream sinking in a cascade into a deep
gulley, over-shadowed by ilex.
After having crossed a bridge, the visitor finds modern walls with an entranceway known as Portonaccio. Going up,

he comes into a passageway where
nature has triumphed and where it is
easy to identify with the words of the
eighteenth-century English writer.
Only those who are familiar with
Etruscan sites will recognize the signs
of a territory which Veio is only a part
of, which has maintained its forms even
when history has erased almost all the
traces left by man. Those who have travelled in Etruscan areas, crossed gorges and conquered plateaus, who have
gone down into the dromos of the
tumuli in Cerveteri and have faced the
semi-darkness of that tombs made of
tuff and in the tuff, who have seen the
wall stories on the tomb of François in
Vulci or the paintings in the tombs of
Tarquinia (and perhaps read Lawrence’s
descriptions), will be able to understand and to smell the odour of ancient
glory that here in Veio seems not to
have left any physical trace.
...No temples, no columns. A tourist
guide may help the visitor find a few
remains scattered here and there, but
is unlikely to be able to describe what
he doesn’t know.
After centuries of having been abandoned, the fate of Veio changed at the
beginning of the nineteen hundreds.
This land, which had been razed to the
ground by the Romans and was soon
forgotten by men, crossed only by a
few inhabitants of the area and entered
by a few refined travellers who left the
ancient city to go into the region of
Etruria, became the subject of systematic archaeological excavations and
gained the spotlight once more.
In 1910 the remains of a temple were
found in Portonaccio. The discovery
was welcomed with great enthusiasm
by specialists: though unknown to the
literary tradition (because not connected with events that interested Roman
and Greek storiography) and though
lacking clear-cut monumentality (probably also due to their environment
and specific cult-related functions) the
sanctuary of Portonaccio soon ended
up taking the lead over not only those
of Veio, but also over those of the entire rest of Etruria, to judge from the
ornamental and votive furnishings.
On May 16, 1916, Giulio Quirino
Giglioli, during research among the
remains of walls, saw the famous acroterial statue of Apollo emerge and since
then the sanctuary has commonly been
known as Temple of Apollo.
Precise graphic reconstructions showed
the temple in its original form: wooden walls and roof on a solid base, terracotta slabs with moulded reliefs painted in bright colours, forming a frieze
for the embellishment and protection
of the wooden structures in the upper
part of the building. On the roof, Apollo
and other acroterial statues.
At the beginning of the 1990s, some
public funds were allocated to the

Portonaccio sanctuary. In 1993, the
architect Franco Ceschi, in charge of the
arrangement of the area for tourists,
chose to use the resources for a temporary and ephemeral reconstruction of
the ancient temple. In April of the same
year, its final product was inaugurated:
a system of walkways suspended by
metal tubes and a temple built out of
reinforced iron astragals, two-dimensional seriographed metopes and a profile of Apollo in multilayered wood.
Immediately afterwards, Francesca
Boitani, archaeologist of the Fine Arts
Office and superintendent of the
archaeological area of Veio, wrote in
an article that Franco Ceschi’s project
gave rise to “largely positive reactions”
and underlined that the number of visitors, after this intervention, had almost doubled. From the inauguration of
the project, ten years have passed and
the rigging (that was supposed to be
taken off four months later) still hasn’t
been removed. The initial interest
quickly wore off and now official statistics place the Temple of Veio among
the least visited sites in Lazio for which
a ticket is required.
... peculiar beauty was imparted to
these glens by the rich autumnal tints
of the wood, which crowned the verge
or clothed the base of their red and grey
cliff – the dark russet foliage of the
oaks, the orange or brilliant red of the
mantling vines, being heightened by
the contrast of the green meadows. The
stream, wells and cistern, the tunnels
dug into the tuff which carry the muddled, sulphurous waters tell of the existence of water where the Temple
stood. Holy, miracle-bearing water for
the men who came here to attend the
rites. Water which tells those who reach
Veio today of an archaic presence.
The modern simulacrum seems to ignore this presence and the landscape that
surrounds it. The new structure, built
to attract visitors, has closed Veio into
the perimeter of a temple. In so doing,
it has removed it from the territory
which goes beyond the confines of the
city itself, forgetting signs, resonances,
colours and materials of a vast region
– the one belonging to Etruscans –
which is emotionally and geographically defined, and from which Veio

draws strength.
What are the reasons for this project?
The location shortly after the excavations shows just a few indistinct
remains absolutely mute to those who,
as laymen, want to interrogate them.
Ceschi’s project probably represented
a possibility of redemption as regards
the general public of a few (but extremely important) remains of one of the
most important Tuscan temples ever
found. It represented an occasion to stimulate interest, taking the ruins out
of the restricted sphere of specialists
and certain oblivion and abandonment. That abandonment in store for all
archaeological remains (independently
of their historical value) that don’t
manage to enter into the rituals of tourist geography.
The project, however, instead of inserting the ancient city into a system capable of explaining its role and part in a
vast civilization without which Veio is
not able to tell its story, concentrates
simply on the reconstruction of a temple. In this way, it gives to the cult-related area the role of protagonist and a
monumental character which it most
likely never had, to the detriment of a
silent network of reminders – made up
of geo-morphological and natural shapes, of anthropological signs and use of
the land – which show the presence of
the ancient Etruscan civilization in Veio
as well. On the other hand, even the
didactic aim – explicitly spoken of by
archaeologists – for so-called “cultural
tourism” doesn’t stand up to inspection. The reduction of figurative elements, instead of providing an essential
description, seems to go counter to
both the formal and constructive reasons for the structure and its parts. The
antefisse have an extremely limited
pedagogical value since they no longer have their protective role in the twodimensional reconstruction. The perfunctory rendering of the volume does
not do justice to the character of the
temple, its constructive logic, the relationship between empty and filled spaces. At the most, it manages to show
the height of the ancient structure (in
numerical terms and not in those of
proportion between its parts) and the
presence of Apollo (who was not found

on the columen but, according to theoretical reconstructions, in another place
alongside other acroterial statues). The
walkway system was in no way influenced by any ancient path consistent with
the temple, and the rest areas seem
only to provide places for the spectacularization of the modern structure.
The use of materials also goes counter
to the place and causes it to jar with
its surroundings. One has to wonder
why, when the decision to build the
temple was made, a philological reconstruction was not used, with the use of
the materials – tuff and wood – connected with building traditions in all
ancient Etruscan cities.
If you observe the photos shortly after
the excavation (unpublished, as far as
can be found) and the numbers on the
blocks, it is possible to suppose that the
arrangement is the result of an assembly. If you observe the planimetric set
up and compare it with that of the
reconstructive design, a noteworthy difference becomes clear: it certainly doesn’t resemble the temple even in its
planimetric design.
Obvious uncertainty was probably one
of the reasons which led contemporary
archaeologists – in any case adverse
to reconstructions which risk being confused with the original – to rely on an
ephemeral reconstruction. The aesthetic effects of this choice, its impact on
the landscape, its evocative capacity
and the extraneousness to the place
seem not to have been taken into
account.
The public pays for a ticket to see
remains that speak a language that was
never theirs but that, it seems – at least
– have something to say.
...The supreme silence of the Roman
countryside reigns supreme. The river
will go on flowing a bit lower. Livio will
continue singing his stories. Cultured
and educated travellers like Dennis will
continue to smell the odour of ancient
deeds and will recognize this piece of
land as the beginning of an ideal journey which transversally crosses all the
Etruscan cities of north-central Italy.
The few tourists that today reach Veio,
instead, will have a strange temple. Just
for show.
Paola Porretta
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ISLANDS
The allure of the “most enticing form
of land”
Stefania Staniscia
“Nulla rivela il destino del Mediter-raneo
meglio delle sue isole. Esse ci sono generalmente più vicine d’estate. D’inverno molti di
noi ne prendono le distanze. Tuttavia ve ne
sono molte che non si lasciano dimenticare
in nessuna stagione. Alcune restano sempre
dove sono; altre paiono dissimularsi o scomparire per poi emergere di nuovo nello stesso
posto, o fare la loro apparizione altrove.”
Predrag Matvejevic, Il Mediterraneo e l’Europa.
Lezioni al Collège de France, 1998

Maybe more than others or more evidently, tourism as territorial phenomenon had defined new systems of land
organization that are often very hybrid
but each similar to others. In fact, more
than others, tourism places are at the
risk of homogenization/homologation
because they tend to resemble each
others in order to correspond with a
general and generic standard of beauty,
pleasantness, reception, service supply.
Tendency to homologation of territories
can be better seen in the small islands.
In the majority of them, tourism has
become the prevailing economic activity, and the widespread adoption of
tourism, above all mass tourism, often
gets into the transformation of islands’ features towards a standardization
of the tourist image – from “treasure
islands” to “pleasure islands”. Thus,
these places with a unique appeal turn
into places in which their own tourist
image correspond with a stereotype.
The concept of sameness inevitably
introduces the concept of identity, and
it becomes evident that the consequence of this process of homologation
always means the greater weakening of
the insular identities. Islands are characterized by their certain geographical boundaries; they represent peculiar
and strong identities, becoming the
result of the meeting among different
cultural identities. Islands have hybrid
identity because they always are points
of condensation inside the network of
the communication flows that considers
sea as a solid medium, a “liquid plain”
that could be travelled and run across.
They are fragments that wide routes intercept, they are connecting and exchanging
knots; they are stops of longer journeys. In
the case of islands the peculiarity of the
interference becomes clear, within the
sphere of the tourist development process, between two different tendencies:
the first one is towards the preservation of
original identities and the second one is
towards
the
homologation/standardization of tourist supply.
Furthermore, islands have to be considered only as sensitive, fragile territories;
these characteristics are closely connected with their physical condition. The fact
that they are circumscribed, finished, limited territories, means also a limitation in
terms of resources availability: the main
limited resource is just the land. Shortage
of land surface goes against the need of
ground linked up with the phenomenon
of tourist and no-tourist settlement
sprawl. Besides, there are many others
limited resources such as water and generically all landscape and environmental
ones that are the starting point of strong
tourist flows that end up by endangering
just the object of their desire.

Tourism regionalizations
The Majorca island case
in the European context
The island, is a limited territory, almost
perfect in its capacity of being understood as a unitary shape. As a matter
of fact, Manuel de Solà-Morales (2001)
once wrote the island of Majorca, “és un
territori tancat, fet que també la condiziona, no tan sols culturalment, sinó
també territorialment, perquè una
actuació damunt un punt del territori
repercuteix pràcticament a la totalitat
de l’Illa. Majorca (…) és d’una mida suficientment petita com per descartar que
cada fet pugui tenir una autonomia o
un comportament aïllat, tal com passarla en un territori més gran o més
obert.”
From the point of view of tourism, as
clearly circumscribed territories, the
islands are much more perceived and
enjoyed as a unitary space to be visited,
travelled and lived all year round. In
particular, talking about Majorca,
Cedric Price (2003) said “podemos
decir que toda la isla es un museo, y que
los que lo disfrutan es gente que (…)
en sus vacaciones disfrutan de la isla
entera como si fuera un museo. (…) Es
un museo viviente”. From this point of
view, Majorca is an exemplary case. The
Balearic Islands are one of the most
important tourist destinations in
Europe. In 2005 the island of Majorca
by itself was visited by nearly 9 million
tourists (8.802.155) equivalent to ten
times the island population (777.821
inh). The spatial arrangement of
Majorca has been determined over the
last 50 years by the influx of tourists
towards the island and a different
model of arrangement corresponded
to each tourist growth phase.
Pere A. Salvà i Tomàs1 (2005) described
the transformation of the island using
three gastronomic metaphors. Before
the tourist boom struck Majorca, the
island could be considered and compared to a fried egg (urban agglomerations were concentrated in the hinterland of the island, and agriculture
was the prevalent productive assets).
After the first boom struck, the island
developed a spatial arrangement,
taking on the characteristics of a donut
(a tendency of inland depopulation and

a concentration of resident population
and of tourist settlements in the coastal
areas).
Finally, the present-day configuration
of the territory could be represented
by an “ensaimada”, a typical sweet food
of the island of Majorca – where the difference between the coastline and the
inland becomes almost indistinguishable. This is due to the residential sprawl
(first and second home, tourist lodges)
over the entire territory and particularly
over the inland, reconquering the
mainly rural space.
In the 1990s, urban reorganization
extended throughout the island and
urban functions spread beyond the formal boundaries of urban land bringing
about a dispersion of residences over
the farmland. Therefore, the territorial
model underwent a radical change,
passing from a territory of towns concentrated in the interior of the island
to the diffusion and dispersion of urbanized areas over the entire territory.
Furthermore, this diffusion is associated with a high degree of functional
specialization of the areas; consequently the island assumes the form of a
“arcipelago metropolitano” (Indovina,
2004, pp. 16-22). What emerges on the
island is the tendency towards a territorially-varied specialization: the territory is organised in specialised “micro
poles” (for free time, commerce, housing, education, etc.) and its exploitation is not strictly local but territorial.
Therefore the entire island undergoes
a process of development for tourism
becoming a land in which tourist supply is very articulated, or rather, what
is offered to tourists is the entire territory: the “Island” package that includes
beaches, nature reserves, archaeological sites, rural areas, roads of wine,
amusement parks, artistic cities; this
tourist package is able to face every
kind of tourist requirement, trying to
wipe out the stereotyped image of “sol
y playa” tourism.
By the early 1970s, the tourist phenomenon on the island of Majorca was
explained according to a European
point of view, by interpreting the three
periods of tourism growth which the
island witnessed in the second half of
the 20th century as a peripheral consequence of the growth of the western

economy. The growth was linked to the
technological progress applied to transportation and communications,
among other things. The effect on the
island of this expanding European tide
questions the very aspect of insularity
and the technical overcoming of its isolation. The elimination of distances
brought about by the improvement in
the quality of transportation, had one
of its most evident and exemplary
sociological and formal facts in urbanization. Albert Quintana2 linked European industrialization directly to
Majorca’s generalized urbanization by
applying the model of cause and effect
between industrialization and urbanization on an international scale. In fact,
in the mid 1970s he’d already asserted: “L’espai de la nostra illa està organitzat bàsicament en funció de l’explotació com a bé econòmic per a l’oci de
les poblacions industrials d’Europa.”
(Quintana, 1974, p. 61). The process
that Majorca underwent with its transformation to a tourist destination is
none other than the process of the construction of the so-called dispersed city
on a European scale. As a matter of fact,
the tourist city is a part of a geographically-diffused city. Residential
and working places are found in central
Europe while vacation areas are found
in the Mediterranean: in fact Gausa
defines the Spanish coast as Europe’s
urban beach. Furthermore Herreros
(2003) wrote ” En la Europa de los territorios especializados – en este caso de
segunda residencia, geriátrico, reserva
ecológica, destino lúdico … todas ellas
“industrias” de nuestro tiempo – la isla
de Majorca resulta, y no es necessario
explicarlo, un caso ideal de ensayo para
nuestros intereses.”
Therefore, Majorca is an exemplary case
study because of the evidence of the

possibility to understand the transcaled
nature of the tourist phenomenon. On a
European scale the island is perceived
as a piece of a bigger system, i.e. a specialized territory, that is a tourist destination, because of its intrinsic physical
condition: the fact of being an island.
Instead, on a territorial scale Majorca
appears as an “isla ciudad”, a tourist
region, in which the tourist supply is
increased and multiplied by the introduction of new tourist systems that are
complementary to the sea as a main
resource and that are taking form only
by re-inventing and updating values
and features typical of the island.
Stefania Staniscia
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The Charming of Artificial Islands
as Metaphor of Exception
On May 7, 1983 In Biscayne Bay, situated between the city of Miami, North
Miami, the Village of Miami Shores and
Miami Beach, eleven islands were surrounded with 603,850 square meters
of pink woven polypropylene fabric
covering the surface of the water, floating and extending out 61 meters from
each island into the Bay. The fabric was
sewn into 79 patterns to follow the contours of the 11 islands. For two weeks
Surrounded Islands, a project by Christo
and Jaen-Claude, spreading over 11.3
kilometres was seen, approached and
enjoyed by the public, from the causeways, the land, the water and the air.
It afforded an exquisite view of this
masterwork that celebrated the tropical
character of Miami through the use of
luminous pink fabric, contrasting with
the azure and turquoise Caribbean
waters of Biscayne Bay. It definitely let
people visiting Miami know that they
weren’t ‘in Kansas anymore’.
Surrounded Islands was a work of art
which underlined the various elements
and ways in which the people of Miami
live, between land and water. The luminous pink colour of the shiny fabric was
in harmony with the tropical vegetation
of the uninhabited islands, the light of
the Miami sky and the coloured waters
of Biscayne Bay. The artists’ installations often feature fabric wrapped
around existing structures or used to
create large-scale temporary environments. In 1983 the pink fabric floated
on the surface of the water. The art
installation received world-wide attention and remains an iconic moment in
Miami’s history. On May, 1983, a work
force of 430 people deployed the pink
fabric, bringing the whole area into
blossom.
Miami found a way to define its identity
through the work of an artist who took
advantage of the natural richness of
the bay itself. The installation was temporary, although the time for preparation was extremely long. As a result, the
final object became secondary to its
process. Years after every physical trace
has been removed and the materials
recycled, original visitors can still see
and feel them in their minds when they
return to the sites of the artwork.
For the public opinion the idea of island
corresponds to the image of a paradise. The island is always described as
an ideal place where the blue of the
water is the marvellous turquoise blue,
the sun is always shining, the colours
are bright, food, drinks and people are
always good and beautiful. Obviously
this image is strictly related to the phenomenon of tourism. The majority of
tourist companies has an island as logo,
and islands are the first option for holidays of dream or honey moon.
At the time Christo’s work was seen as
a huge venture, but further developments have proved even more ambitious. The covering of eleven islands
seems to be nothing compared to the
creation of artificial islands that are
now developing all over the world. The
comparison may seem somewhat inappropriate; of course the intent is completely different. In Miami the project
was in the name of art, although indi-

rectly related to tourism. The artificial
islands are primarily driven by economic values and are huge feats of engineering. The two operations, however,
both are tourism related.
The word “island” has a geographic
meaning of being “a piece of land completely surrounded by water”, and a
metaphorical one of being “an exception”. An island does not have easy connections with the mainland; it lives
through a strong relationship between
land and water. In the past, it had the
function of defence and isolation, but
nowadays it has more and more the
meaning of a dream: a solitary place
where one can escape for a few days
from the noise and bustle of the city.
Islands are one of the main destinations for the rising number of tourists
going away for a few days or weeks.
Countries with a beautiful landscape,
unique in the world seem to be lost
without an island to host guests. If they
don’t have their own island they can
easily create one.
The biggest example of this is the creation of the Dubai palm islands (although the newest idea is a collection of
private islands arranged to look like a
map of the world). Dubai’s palm-tree
shaped resort island created from land
reclaimed from the sea, boasts 120 km
of sandy beaches and is visible from the
moon. It includes 2,000 villas, up to
40 luxury hotels, shopping complexes,
cinemas and the Middle East's first
marine park. It takes the shape of 17
huge fronds surrounded by 12 km of
protective barrier reef, extending 5 km
into the sea south of Dubai city.
The operation of Dubai islands is strictly related to tourism. In a time where
the country is growing and the tourism is as well rising up it is a strategic
move to invest in the construction exnovo of an archipelago intended to be
a paradise for people. Exactly what people expect to find there.
This is not a simply augmenting the
natural richness of a place, nor is it a
re-evaluation of the qualities and the
identity of it through artwork. It is a
huge investment in the increasing of
tourism; it is the creation “ex-novo” of
an isolated piece of land that could be
surrounded by any sea or ocean in the
world, the “global island”. The operation itself pretends to have the appearance of an artwork through the use of
the “palm” shape. Leaving on vacation
to an exotic island that represents a
palm lets us dream of relaxation, turquoise water and the shade of waving
palms.
Europe has a long tradition of making
artificial land, as well as and reclaiming land from the sea. Good examples
are the artificial beaches of Paris and
Berlin. Nevertheless a large part of the
Netherlands has been built in this way.
This huge work of construction finds
its origin in the necessity of solving a
hydraulic problem. In history the relationship between land and water
always meant danger and prosperity.
A port city has a network of richness
and power, and in the last few years
the waterfront has assumed an even
stronger importance. Making artificial
islands for the Dutch is not a caprice
or the result of a global economy
market. In this perspective the newest

urban extension of the city of
Amsterdam through artificial islands,
the Ijburg, is coherent with the Dutch
tradition. Living close to the water is
popular, and this has lead to new ideas
and plans. Nevertheless the operation
has as well a reflection on the tourism.
It is indeed a typology of tourism different from the one of Dubai. The main
issue of the operation was not to create a paradise, but simply to extend the
capacity of the city of Amsterdam and
to create better conditions of life. But
the operation is also reflecting and reevaluating the identity and tradition
of a place and a culture. This probably
have developed the flow of people,
especially designers, generating a kind
of tourism to that place. A tourism interested of course not in finding a beautiful sunny beaches, but more a new
way of designing architecture, landscapes and cities.
Ijburg is a new land added to the
western part of Amsterdam. The new
land is divided through a geometrical
network of canals, fields, meadows and
forests. It is a new quarter for 450,000
inhabitants, grown island after island,
where the water plays a central role. A
bridge connects the centre of the city to
the islands, and the main intents are
to avoid the creation of a suburb, to
extend the number of houses facing the
waterfront, and to provide variety in
architecture and typology. Ijburg has
also a beach, called Blijburg, with its
own restaurant. On a small scale it will
be the local beach, nothing to do with
the new white beaches of Dubai, but
definitely in line with Amsterdam’s
landscape tradition. The operation is
seen as a new experiment for planning
that attracts a kind of specialised tourism connected to the history, architecture and urban planning of the
Netherlands. It is already a destination
for urban planners and architects.
Ijburg has a visitors centre with infor-

mation on the island’s various developments, and organises visits to the
area.
If an island represents an exception to
the main land then Christo & JeanneClaude's pink islands are an exception
within their environment. The artists
disrupt one part of the landscape, and
in doing so they let us see the whole
environment with new eyes and with
a new consciousness. We perceive the
essence of it. Public art can celebrate
a community's local history or cultural heritage, encourage pride of place
and serve as a vital economic development tool. It had been an attraction
for tourism and it is still kept in the
image of Miami. In Dubai, the island
represents an exception to the main
land, disconnected from Dubai’s landscape identity, but providing an attractive spot for tourism nonetheless. It is
made exclusively for tourism. At last
Ijburg that represents a perfect continuity with the engineering of land as
part of a wider Dutch tradition, indirectly created as well a phenomenon
of tourism, better seen as a “selected
tourism”.
Silvia Lupini
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JOUFSOBUJPOBM EPDUPSBUF
JO BSDIJUFDUVSF WJMMBSE EIPOOFDPVSU
5IF JOUFSOBUJPOBM %PDUPSBUF 7JMMBSE
E)POOFDPVSU IBT BO FYQFSJNFOUBM
TUSVDUVSF DPNQMFUFMZ OFX GPS &VSPQF
BT SFHBSET BSDIJUFDUVSBM EJTDJQMJOFT
*UT TQFDJGJDJUZ JT CBTFE PO UIF GPMMPXJOH
IPX JU XPSLT *UJOFSBODZ GPS FYBNQMF
JT DPOTJEFSFE BT B GVOEBNFOUBM UPPM UP
QSPNPUF JOUFHSBUJPO FEVDBUJPO BOE DVMUVSBM
FYDIBOHF BOE UIF HSFBUFTU BWBJMBCJMJUZ
GPS UIF JOTUJUVUJPOT JOWPMWFE BU BMM MFWFMT
B TJOHMF UIFNF BT B NFUIPE UP FOIBODF
SFTFBSDI FGGJDJFODZ BO PQFO EJTDJQMJOBSZ
BQQSPBDI JO PSEFS UP SFGMFDU PO UIF DIBOHFT
UIBU UIF BSDIJUFDUVSBM EJTDJQMJOF IBE PWFS UIF
MBTU ZFBST BOE UP PQFO B EFCBUF XJUI PUIFS
&VSPQFBO VOJWFSTJUJFT
5IF 7JMMBSE E)POOFDPVSU %PDUPSBUF JT
B CPEZ UIBU JT KPJOUMZ NBOBHFE CZ UXFMWF
BGGJMJBUFE VOJWFSTJUJFT BOE QVSTVFT JO JUT
QSPHSBNNF BMM UIF EJTDJQMJOFT FOUBJMFE
CZ UIF BSDIJUFDUVSBM FEVDBUJPOBM TZTUFN
QBSUJDJQBUJOH VOJWFSTJUJFT
5IF *OUFSOBUJPOBM %PDUPSBUF 7JMMBSE
E)POOFDPVSU GPVOEFE CZ UIF *VBW
PG 7FOJDF BTTFNCMFT UIF GBDVMUJFT PG
"SDIJUFDUVSF PG UIF GPMMPXJOH VOJWFSTJUJFT
6OJWFSTJU¹ *VBW EJ 7FOF[JB
6OJWFSTJU¹ EFHMJ 4UVEJ EJ 3PNB 5SF
6OJWFSTJU¹ EFHMJ 4UVEJ EJ $BNFSJOP
6EB 6OJWFSTJU¹ EFHMJ 4UVEJ EJ $IJFUJ
6OJWFSTJU¹ EFHMJ 4UVEJ EJ 1BMFSNP
6OJWFSTJU¹ EFHMJ 4UVEJ EJ /BQPMJ i'FEFSJDP **w
&"1# PG 1BSJT #FMMFWJMMF
&54". 6OJWFSTJEBE 1PMJUFDOJDB EF .BESJE
&FTUJ ,VOTUJBLBEFFNJB 5BMMJO
56 %FMGU
&1'- -BVTBOOF

EPUUPSBUP JOUFSOB[JPOBMF
EJ BSDIJUFUUVSB WJMMBSE EIPOOFDPVSU
*M %PUUPSBUP *OUFSOB[JPOBMF 7JMMBSE
E)POOFDPVSU ² VOB TUSVUUVSB TQFSJNFOUBMF
DIF OPO IB QSFDFEFOUJ JO &VSPQB OFM DBNQP
EFMMF EJTDJQMJOF BSDIJUFUUPOJDIF
-B TVB TQFDJGJDJU¹ TJ CBTB
TVMMF NPEBMJU¹ EJ GVO[JPOBNFOUP
-JUJOFSBO[B BE FTFNQJP JOUFTB DPNF
TUSVNFOUP GPOEBNFOUBMF EJ GPSNB[JPOF
EJ JOUFHSB[JPOF F EJ TDBNCJP P MB NBTTJNB
BQFSUVSB OFJ DPOGSPOUJ EJ UVUUJ J MJWFMMJ EFMMF
JTUJUV[JPOJ VOJWFSTJUBSJF DPJOWPMUF
TVMMB NPOPUFNBUJDJU¹ DPNF NFUPEP
QFS NPMUJQMJDBSF MFGGJDBDJB EFMMF SJDFSDIF
TVMMB BQFSUVSB EJTDJQMJOBSF DPNF PDDBTJPOF
QFS SJGMFUUFSF TVJ DBNCJBNFOUJ DIF MBNCJUP
EJTDJQMJOBSF EFMMBSDIJUFUUVSB IB DPOPTDJVUP
OFHMJ VMUJNJ BOOJ F QFS GBDJMJUBSF JM DPOGSPOUP
DPO MF BMUSF GBDPMU¹ FVSPQFF
*M %PUUPSBUP 7E) ² VOB TUSVUUVSB HFTUJUB
DPMMFHJBMNFOUF EBMMF  TFEJ DPJOWPMUF DIF
QSPHSBNNBUJDBNFOUF TJ SJWPMHF BMMJOTJFNF
EFMMF EJTDJQMJOF DIF DPOWFSHPOP BMMB GPSNB[JPOF
EFMMBNCJUP EJTDJQMJOBSF EFMM"SDIJUFUUVSB
MF VOJWFSTJU¹ QBSUFDJQBOUJ
*M %PUUPSBUP *OUFSOB[JPOBMF EJ "SDIJUFUUVSB
7JMMBSE E)POOFDPVSU JTUJUVJUP TV JOJ[JBUJWB
EFMMP *6"7 EJ 7FOF[JB SBHHSVQQB MF GBDPMU¹
EJ "SDIJUFUUVSB EJ
6OJWFSTJU¹ *6"7 EJ 7FOF[JB
6OJWFSTJU¹ EFHMJ 4UVEJ EJ 3PNB 5SF
6OJWFSTJU¹ EFHMJ 4UVEJ EJ $BNFSJOP
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6OJWFSTJU¹ EFHMJ 4UVEJ EJ /BQPMJ i'FEFSJDP **w
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&54". 6OJWFSTJEBE 1PMJUFDOJDB EF .BESJE
&FTUJ ,VOTUJBLBEFFNJB 5BMMJO
56 %FMGU
&1'- -BVTBOOF

5IF SFMBUJPOT CFUXFFO UIF BCPWF NFOUJPOFE
GBDVMUJFT BSF SFHVMBUFE CZ TQFDJGJD
BHSFFNFOUT CFUXFFO UIF SFTQFDUJWF GBDVMUJFT
BOE UIF *VBW
UFBDIJOH CPEZ
$PPSEJOBUPS "MCFSUP 'FSMFOHB
7FOJDF "MEP "ZNPOJOP 'FSOBOEB %F .BJP
/BQMFT -JMJB 1BHBOP 3PCFSUP 4FSJOP
1BMFSNP .BSDFMMP 1BO[BSFMMB "ESJBOB 4BSSP
3PNF  4UFGBOP $PSEFTDIJ .JDIFMF 'VSOBSJ
1FTDBSB .PT² 3JDDJ 3PTBSJP 1BWJB
"TDPMJ 1JDFOP 1JQQP $JPSSB 6NCFSUP $BP
1BSJT "MBJO %FSWJFVY
%PNJOJRVF )FSOBOEF[
-BVTBOOF -VDB 0SUFMMJ #SVOP .BSDIBOE
.BESJE (BCSJFM 3VJ[ $BCSFSP
%FMGU 6NCFSUP #BSCJFSJ
5BMMJO :VSJ 4PPMFQ
TDJFOUJGJD DPNNJUUFF
"MFTTBOESP "OTFMNJ .BSD "VH± 1JP #BMEJ
(BCSJFMF #BTJMJDP "MEP #POPNJ (JBOOJ
$BOPWB 'SBODFTDP $FMMJOJ .POJDB $FOUBOOJ
(JPWBOOJ $IJBSBNPOUF (JPSHJP $JVDDJ
.JDIFMF $PNFUB 'SBODFTDP %BM $P
"OOB %FUIFSJEHF 'SBODP 'BSJOFMMJ
&EJUI (JSBSE $ISJTUPQIF (JSPU 6HP -FPOF
1BTRVBMF -PWFSP $BSMP .BHOBOJ 7BMFSJP
.BHSFMMJ 1SFESBH .BUWFKFWJD )BOT 6MSJDI
0CSJTU 4FSHJP 1PMBOP %PNFOJDP 4UBSOPOF
(BCSJFMF 7BDJT
QBSUJDJQBOUT BOE TDIPMBSTIJQT
(SBEVBUF TUVEFOUT QBSUJDJQBUJOH JO UIF
%PDUPSBUF QSPHSBNNF DPNF GSPN UIF
GPMMPXJOH VOJWFSTJUJFT GPVS GSPN 7FOJDF
GPVS GSPN 3PNF UXP GSPN 1FTDBSB UXP
GSPN "TDPMJ 1JDFOP GPVS GSPN 1BMFSNP

* SBQQPSUJ USB MF GBDPMU¹ TVEEFUUF TPOP SFHPMBUJ
EB BQQPTJUF DPOWFO[JPOJ USB PHOJ TJOHPMB
6OJWFSTJU¹ F MP *6"7
JM DPMMFHJP EFJ EPDFOUJ
$PPSEJOBUPSF "MCFSUP 'FSMFOHB
7FOF[JB "MEP "ZNPOJOP 'FSOBOEB %F .BJP
/BQPMJ -JMJB 1BHBOP 3PCFSUP 4FSJOP
1BMFSNP .BSDFMMP 1BO[BSFMMB "ESJBOB 4BSSP
3PNB  4UFGBOP $PSEFTDIJ .JDIFMF 'VSOBSJ
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$BOPWB 'SBODFTDP $FMMJOJ .POJDB $FOUBOOJ
(JPWBOOJ $IJBSBNPOUF (JPSHJP $JVDDJ
.JDIFMF $PNFUB 'SBODFTDP %BM $P "OOB
%FUIFSJEHF 'SBODP 'BSJOFMMJ &EJUI (JSBSE
$ISJTUPQIF (JSPU 6HP -FPOF 1BTRVBMF -PWFSP
$BSMP .BHOBOJ 7BMFSJP .BHSFMMJ 1SFESBH
.BUWFKFWJD )BOT 6MSJDI 0CSJTU 4FSHJP
1PMBOP %PNFOJDP 4UBSOPOF (BCSJFMF 7BDJT
QBSUFDJQBOUJ F CPSTF EJ TUVEJP
* EPUUPSBOEJ DIF QBSUFDJQBOP BM QSPHSBNNB
EJ EPUUPSBUP IBOOP MF TFHVFOUJ QSPWFOJFO[F
VOJWFSTJUBSJF
RVBUUSP 7FOF[JB RVBUUSP 3PNB EVF 1FTDBSB
EVF "TDPMJ 1JDFOP RVBUUSP 1BMFSNP EVF
1BSJHJ VOP .BESJE VOP 5BMMJO EVF %FMGU
VOP -PTBOOB VOP 4UPDDBSEB
%BMMF GBDPMU¹ JUBMJBOF QBSUFDJQBOUJ TPOP TUBUF
FSPHBUF QFS MPDDBTJPOF MF TFHVFOUJ CPSTF
EJ TUVEJP USJFOOBMJ

UXP GSPN 1BSJT POF GSPN .BESJE POF GSPN
5BMMJOO UXP GSPN %FMGU POF GSPN -BVTBOOF
POF GSPN 4UVUUHBSU
5IF BGGJMJBUFE *UBMJBO 6OJWFSTJUJFT IBWF
EJTUSJCVUFE UIF GPMMPXJOH USJFOOJBM
TDIPMBSTIJQT UXP UP 7FOJDF UXP UP 3PNF
POF UP 1FTDBSB POF UP "TDPMJ 1JDFOP POF
UP 1BMFSNP
0UIFS TDIPMBSTIJQT IBWF CFFO EJTUSJCVUFE
CZ GPSFJHO VOJWFSTJUJFT UP UIFJS HSBEVBUF
TUVEFOUT
SFTFBSDI JO QSPHSFTT
.BVSP "DDBSEJ 5IF &VSP.FEJUFSSBOFBO DJUZ
.BSD #SJOHFS -F $PSCVTJFST UFSSJUPSJBM
QSPKFDUT B DPNQBSJTPO XJUI PUIFS GJHVSFT
PG UXFOUJFUIDFOUVSZ GJHVSBUJWF BSUT
.BSDP #VSSBTDBOP 5IF &VSPQFBO DJUZ
UIF FWPMVUJPO PG VSCBO TFUUJOH
3PCFSUP $BWBMMP 3BJMXBZ MJOFT BOE DIBOHFT
JO UIF %VUDI DJUZ
4UFGBOP $POWFSTP "SDIJUFDUPOJD JEFOUJUZ
BOE EJHJUBM EFTJHO
.BUUJB %BS¨ 3PNF JEFOUJUZ PG BO JNBHF
(BFUBOP %F /BQPMJ 5IFNBUJD SPVUFT
BOE UPVSJTN
(JPWBOOB 3JUB &MNP &ODMBWFT PG UIF
&VSPQFBO DJUZ
7BMFSJP 'SBO[POF 4USFFUTDBQF
'JMJQ (FFSUT "SDIJUFDUVSFT UFSSJUPSZ
4JMWJB -VQJOJ 1PSUT TFFO UISPVHI BSU
&MJTBCFUUB -VQP *EFOUJUZ BT EJWFSTJUZ
4FSHJP .BSUJO #MBT 5PVSJTN
BOE DPOUFNQPSBSZ BSDIJUFDUVSF
"MJDF 1FSVHJOJ $PBTUT BOE UPVSJTN
IZCSJE TDFOBSJPT CFUXFFO MPDBMJTBUJPO BOE
HMPCBMJTBUJPO UIF VSCBO BOE UIF BOUJVSCBO
-VJHJ 1JB[[B -JWJOH JO $FGBM¢
1BPMP 1PSSFUUB 5IF DPOUFNQPSBSZ VTF PG
UIF QBTU BOE UIF DPOUFNQPSBOFJUZ PG UIF
BODJFOU XPSME

EVF 7FOF[JB EVF 3PNB VOP 1FTDBSB
VOP "TDPMJ 1JDFOP EVF 1BMFSNP
BMUSF CPSTF TPOP TUBUF BUUSJCVJUF EBMMF GBDPMU¹
TUSBOJFSF BJ QSPQSJ QBSUFDJQBOUJ
MF SJDFSDIF JO DPSTP
.BVSP "DDBSEJ -B DJUU¹ FVSPNFEJUFSSBOFB
.BSD #SJOHFS * QSPHFUUJ UFSSJUPSJBMJ
EJ -F $PSCVTJFS DPNQBSB[JPOJ DPO BMDVOF
GJHVSF EFMMBSUF GJHVSBUJWB EFM /PWFDFOUP
.BSDP #VSSBTDBOP -B DJUU¹ FVSPQFB
MFWPMV[JPOF EFMMB TDFOB VSCBOB
3PCFSUP $BWBMMP -JOFF GFSSPWJBSJF
F USBTGPSNB[JPOJ OFMMB DJUU¹ PMBOEFTF
4UFGBOP $POWFSTP *EFOUJU¹ BSDIJUFUUPOJDB
F EJTFHOP EJHJUBMF
.BUUJB %BS¨ 3PNB JEFOUJU¹ EJ VOJNNBHJOF
(BFUBOP %F /BQPMJ 4USBEF UFNBUJDIF
F UVSJTNP
(JPWBOOB 3JUB &MNP &ODMBWFT EFMMB DJUU¹
FVSPQFB
7BMFSJP 'SBO[POF 4USFFUTDBQF
'JMJQ (FFSUT *M UFSSJUPSJP EFMMBSDIJUFUUVSB
4JMWJB -VQJOJ * QPSUJ BUUSBWFSTP MBSUF
&MJTBCFUUB -VQP *EFOUJU¹ DPNF EJWFSTJU¹
4FSHJP .BSUJO #MBT 5VSJTNP F BSDIJUFUUVSB
DPOUFNQPSBOFB
"MJDF 1FSVHJOJ $PTUB F UVSJTNP TDFOBSJ JCSJEJ
USB MPDBMJTNP F HMPCBMJ[[B[JPOF VSCBOP
F BOUJ VSCBOP
-VJHJ 1JB[[B "CJUBSF B $FGBM¢
1BPMB 1PSSFUUB -VTP DPOUFNQPSBOFP
EFM QBTTBUP P MB DPOUFNQPSBOFJU¹
EFMMBOUJDP
(JPWBOOB 4BMHBSFMMP 5FBUSJ EJ (VFSSB
MVPHIJ F NFNPSJB
7JODFOU 4BMJFS -JEFOUJU¹ FVSPQFB OFJ QSPHFUUJ
EFMMF TDVPMF FVSPQFF
4UFGBOJB 4UBOJTDJB .PCJMJU¹ F TDBNCJ TQB[JBMJ
4JNPOB 4UPSUPOF * WVPUJ DPNF PDDBTJPOF
QFS MB DVMUVSB FVSPQFB
5PNBT 5BNNJT -FTQSFTTJPOF EPQP %FMFV[F
F (VBUUBSJ

(JPWBOOB 4BMHBSFMMP 8BS UIFBUSFT QMBDFT
BOE NFNPSZ
7JODFOU 4BMJFS &VSPQFBO JEFOUJUZ JO UIF
QSPKFDUT PG &VSPQFBO TDIPPMT
4UFGBOJB 4UBOJTDJB .PCJMJUZ BOE TQBUJBM
FYDIBOHF
4JNPOB 4UPSUPOF 7PJET BT B DIBODF
GPS &VSPQFBO DVMUVSF
5PNBT 5BNNJT 5IF FYQSFTTJPO BGUFS
%FMFV[F BOE (VBUUBSJ
TUSVDUVSF
5IF 7JMMBSE E)POOFDPVSU %PDUPSBUF
DPNCJOFT EJGGFSFOU GJFMET PG TUVEZ
DPODFSOJOH BSDIJUFDUVSF 3FTFBSDI JT
PSHBOJTFE CZ NFBOT PG GPVS BOOVBM JUJOFSBOU
TFNJOBST IFME JO UVSOT CZ UIF QBSUJDJQBUJOH
GBDVMUJFT BOE MPDBMMZ CZ NFBOT PG B EJSFDU
SFMBUJPOTIJQ CFUXFFO UVUPST BOE HSBEVBUF
TUVEFOUT
&OHMJTI JT UIF PGGJDJBM MBOHVBHF GPS %PDUPSBUF
NFFUJOHT QSFTFOUBUJPOT BOE TFNJOBST
5IF JOUFSOBUJPOBM TFNJOBST XIJDI BSF IFME
JO EJGGFSFOU MPDBUJPOT JOWPMWF UIF BQQSBJTBM
PG UIF SFTFBSDI JO QSPHSFTT BOE BDUJWJUJFT
TVDI BT MFDUVSFT FYIJCJUJPOT HVJEFE
UPVST DPODFJWFE BT DPNQMFNFOUBSZ UPPMT
GPS HSBEVBUF TUVEFOUT BOE BT B DIBODF PG
DVMUVSBM FYDIBOHF BNPOH IPTU VOJWFSTJUJFT
5IF %PDUPSBUF PSHBOJTFT JUT USJFOOJBM
SFTFBSDI PO B TJOHMF UIFNF 5IF UIFNF
PG UIF GJSTU USJFOOJBM SFTFBSDI DPODFSOT
&VSPQFBO *EFOUJUZ JO UFSSJUPSJBM IJTUPSJDBM
BSDIJUFDUPOJD UFSNT BOE TP PO

GVO[JPOBNFOUP
*M EPUUPSBUP 7E) SBHHSVQQB QJ¢ TFUUPSJ
EJTDJQMJOBSJ JOFSFOUJ MBSDIJUFUUVSB * MBWPSJ
TJ TWPMHPOP JO NPEP JUJOFSBOUF BUUSBWFSTP
RVBUUSP TFNJOBSJ BOOVBMJ DIF TJ UFOHPOP
B UVSOP OFMMF GBDPMU¹ QBSUFDJQBOUJ F JO NPEP
TUBO[JBMF BUUSBWFSTP JM SBQQPSUP EJSFUUP USB
TUVEFOUJ F UVUPS
-B MJOHVB VUJMJ[[BUB EVSBOUF HMJ JODPOUSJ
DPMMFHJBMJ MF QSFTFOUB[JPOJ F J TFNJOBSJ
² MJOHMFTF
* TFNJOBSJ JOUFSOB[JPOBMJ DIF TJ TWPMHPOP OFMMF
EJWFSTF TFEJ QSFWFEPOP MB WFSJGJDB EFHMJ TUBUJ
EJ BWBO[BNFOUP EFMMF SJDFSDIF F BUUJWJU¹ DPNF
DPOGFSFO[F NPTUSF EJCBUUJUJ WJTJUF DPODFQJUF
DPNF DPNQMFNFOUP BMMB GPSNB[JPOF EFJ
EPUUPSBOEJ F DPNF PDDBTJPOF EJ TDBNCJP DPO
MF JTUJUV[JPOJ VOJWFSTJUBSJF PTQJUBOUJ
*M %PUUPSBUP PSHBOJ[[B J TVPJ MBWPSJ USJFOOBMJ
TVMMB CBTF EJ VO VOJDP UFNB *M UFNB EFM
QSJNP USJFOOJP F RVFMMP EFMM*EFOUJU¹ &VSPQFB
JOEBHBUP OFJ TVPJ BTQFUUJ UFSSJUPSJBMJ TUPSJDJ
BSDIJUFUUPOJDJ FDD

